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A. How relevant?

density
market size (ON hotels) daily expenditures (leisure) (ON hotels/1°000 inhabitants) length of stay (hotels)
2019: M 1.6414 / 4.1% (rank 5) CHF 210 (rank 15) 2019: 24.5 (rank 8) 2019: 2.3 (rank 8)
I - . : | | - ‘ - || - - . || : : : !
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2020: M 0.5234 / 2.2% grank 4) 2020: 8 (rank 9) 2020: 2.3 (rank 9)
source: FSO 2019, 20 source: TMS 2017 source: Oxford Economics 2019, FSO 2019, 20 source: FSO 2019, 20

B. Growing or declining?

(tourists in Swiss hotels)

pre Covid-19
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source: FSO
overnights in hotels
Trend Trend
2014-15 2015-16 2016-17 2017-18 2018-19 2000-19 2015-19 2019-20
-1.6% -0.4% -1.1% +2.3% -0.7% -0.9% p.a. +0.0% p.a. -68.1%

(per annum)  (per annum)
source: FSO (2000-2020)

C. GDP and population development: positive or negative?

Trend Trend
2019 2020 2000-19 2015-19 2019-20
GDP per capita $42'334 $ 39494 +2.2% per annum  -1.5% per annum -6.7%
population 66.8 M 67.0M +0.7% per annum _ +0.6% per annum 0.2%

source: Oxford Economics



D. From where?

(leisure tourists in Swiss hotels & supplementary accommodations)

overnight- inhabitant-

share share
England 88.4% 85.2%
ek 2 Scotland 8.2% 7.7%
Wales 2.4% 4.4%
S ot Nothern Ireland 0.5% 2.7%
N 8.2%
Northern Ireland
05%
source: TMS 2017 public source
E. Where do they go to?
(tourists in Swiss hotels)
ON market share: 2020 ON development 2019-20
Mountain [N 53.6% -59.8% [ ountain
Big city [N 34.5% -73.6% I G city
Small city [l 9.6% -74.5% I Countryside
Countryside || 2.3% -76.4% NG Small city
Valais Wallis I 18.5% -50.3% I Graubinden
Bern Region [N 15.7% -55.5% I \:ais Wallis
Zurich Region [INNEGEGEGEGEE 15.6% -66.5% I Easten Switzerland
Graubiinden |G 15.2% -66.8% I ~:rgau Region
Geneva Region I 13.8% -69.3% I Be Region
Waadt Region [ 6.2% -71.6% I Geneva Region
Lake Luceme Region [ 5.7% -72.9% I Zurich Region
Basel Region [l 4.1% -73.4% I | :kc Lucemne Region
Ticino M 1.7% -75.1% [N Ticino
Eastem Switzerland W 1.4% -76.2% I \\22dt Region
Aargau Region [ 1.1% -76.6% NN .. Trois Lacs
Jura Trois Lacs | 0.4% 77.5% I ©ase! Region
Fribourg Region | 0.2% -86.3% [ Fribourg Region

source: FSO



ON dev.

ON 2020

Top 15 ON 2020 2019-20
Zirich 54 837 -73.3%
Geneve 48 812 -72.7%
Zermatt 45168 -53.4%
Lauterbrunnen 29764 -59.0%
St. Moritz 24 496 -38.9%
Basel 20 260 -77.3%
Bagnes 20014 -51.7%
Grindelwald 14 696 -66.1%
Davos 13911 -52.8%
Saanen 11546 -31.8%
Lausanne 11 238 -78.0%
Meyrin 11163 -62.4%
Saas-Fee 8 683 -60.6%
Luzern 8439 -80.3%

Klosters-Serneus 7 593 -51.5% © 2021 Mapbox © OpenStreetMap
source: FSO

F. When do they travel?

(tourists in Swiss hotels)
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G. Structural facts of leisure travelers.
(leisure tourists in Swiss hotels & supplementary accommodations)

2020

Oct Nov Dec

source: FSO

age in CH touring

through CH border

no 54.1%
yes with 1 CH-Dest. 5.6%
yes with 2+ CH-Dest. 40.3%

16-34 years 30.2% first time 29.8%
35-54 years 42.9% 2-5 visits 35.9%
55+ years 26.9% 6+ visits 34.2%

plane 77.9%
train  6.1%
other 16.0%

source: TMS 2017



H. Which segments do our guests belong to?

(leisure tourists in Swiss hotels & supplementary accommodations, single choice)
nature lover
ﬂ 20.4%
snow sports enthusiast
ﬂ 14.1%
outdoor enthusiast
ﬂ 10.1%
attractions tourer
ﬂ 9'80/0
family traveller
ﬂ 7.7%
snow lover

~ 51%
_. city breaker
4.7%

culture traveller

1.5%
luxury traveller

o 0.6%
spa & vitality guest
. 2.7%
none
l. What are the main travel reasons for Switzerland travelers?
(leisure tourists in Swiss hotels & supplementary accommodations, single choice)

1 mountains 8.9% 11 quiet - 2.6%

2 family-friendly _ 7.+° 12 city experience
: - high-mountain =

3 glaciers/snow 5.8% 13 experience 25%

2.6%

L B 3

4 alpine skiing 23%

5 relaxation - 4.3%

6 panorama — 41% 16 emotional ties

F?% 14 adventures

15 lakes/rivers 22%

2 3 )

21%

i B

hiking (at least 2 o mountain i

7 hours walking) ‘3'6 % 17 transportation * 20%
special nature local public =

8 attractions -}3'4% 18 transportation 18%

1.7%

B

9 snow reliability * 2.8% 19 atmosphere

10 nature - 26% 20 sport opportunities . 1.4%

source: TMS 2017

source: TMS 2017

Bl = tourists from considered market
= tourists from all markets (benchmark)



J. What are Switzerland's tourism strengths?

(leisure tourists in Swiss hotels & supplementary accommodations, open answers)

panorama/scenery/landscape ———— 7.8%
public transportation [l 6.3%

lovely & beautiful Y 5.4%
easy to reach/centrally located for DAY TRIPS [ 4.5%
rest & relaxation | —=E
mountains [ 4%
friendly/welcoming [ 4.4%

easy to reach FROM PLACE OF RESIDENCE [ 3.9%

winter sports .7 %

water (lakes, rivers, waterfalls etc.) |———3-6%
0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20%

source: TMS 2017

' ‘ = tourists from considered market
N = tourists from all markets (benchmark)

K. How are tourists influenced externally in their travel decision?
(leisure tourists in Swiss hotels & supplementary accommodations, ST Impact Measurement)

7.2% 12.3% 3.5% 1.7% 16.2%
7.5% 9.6% 4.1% 6.6% 1.3%
/ \
actors ‘ ‘ |
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
m ST's OWN instruments Regional / local tourist org.
m Accommodation Tour operator / transport
m Media m Guidebooks...
mBlogs m Rating platforms / disc. forums
m Friends, acquaintances, relatives m Other
3.4% 1.7% 0.4% 0.5% 0.5%
e / 0.7%
ST's OWN /
instruments
0% 2% 4% 6% 8% 10% 12% 14% 16%
m MySwitzerland.com mBrochure ST
m Adv., poster, TV spot ST Social Media ST
Newsletter ST Pers. information ST

The total ST influence (including ST contributions to instruments like media, tour operator...) is 18.2%.
source: TMS 2017



L. Which type of accommodation is chosen?

(leisure tourists in Swiss hotels & supplementary accommodations)

46.9% 19.6% 15.8% 17.7%

top 3
0% 10% 20% 30% 40% 50% 60% 90% 100%
m hotel
holiday appartment (not paid)
u rented holiday apartment
mother
5.1% 4.6% 4.5% 1.5% 1.1% 0.5%
other ' I/ 0.4%
0% 5% 10% 15% 20% 25%
m campground m youth hostel/guesthouse
m airbnb or similar 1 group accommodation
bed & breakfast mountain hut/SAC
mother

source: TMS 2017



M. Contact

Alex Herrmann

Country Manager UK/Ireland
Switzerland Tourism

30 Bedford Street

WC2 9ED London

alex.herrmann@switzerland.com
0044 20 7845 7688
Skype: aherrmannny

N. Further sources

localized annual planning
market forecast
Tourism Monitor Switzerland 2017

ST Market Research / Christian Huser & Justine Dutruge / April 2021


mailto:alex.herrmann@switzerland.com
https://www.stnet.ch/de/strategie-und-planung/
https://www.stnet.ch/de/strategie-und-planung/
https://www.stnet.ch/de/marktforschung/tourismus-monitor-schweiz/

Appendix: ON-development, market share, affinity (in detail).

(tourists in Swiss hotels)

Switzerland. - e
N
A. Top 50 destinations.
market  market
share share affinity*
2000 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2010-19  2019-20 in 2019 in 2020 in 2019
Zirich 184062 184097 185306 188446 185295 196238 200951 195892 191173 201498 205523 54837 11.6% 73.3% 12.5% 10.5% 14
Genéve 180920 167218 164213 160420 166500 173074 180847 183972 179095 176241 178938 48812 7.0% 72.7% 10.9% 9.3% 2.0
Zermatt 111672 127563 115143 98301 101359 104875 101694 97763 102401 99296 97015 45168 -23.9% -53.4% 5.9% 8.6% 15
Lauterbrunnen 133437 101852 91724 76522 87658 83668 81586 77869 73042 75772 72590 29764 28.7% 59.0% 4.4% 5.7% 32
St.Moritz 44368 38408 35927 33037 32640 33511 33893 33609 32005 35482 40061 24496 43% -38.9% 24% 4.7% 13
Basel 62019 79038 83667 80889 83787 92531 95449 101096 98122 95051 89063 20 260 12.7% 77.3% 54% 3.9% 15
Bagnes 34318 32794 36400 32073 34676 48924 39817 39256 38603 42615 41465 20014 26.4% 51.7% 2.5% 38% 5.7
Grindelwald 69925 49143 46165 41969 47322 42710 41539 41849 39381 41494 43398 14696 11.7% 66.1% 26% 2.8% 16
Davos 47388 28693 26283 20673 22013 22489 25448 23336 27378 34135 29500 13911 2.8% -52.8% 1.8% 2.7% 08
Saanen 17188 14069 12102 12223 13252 15384 14859 15136 17228 15142 16920 11546 20.3% 31.8% 1.0% 22% 14
Lausanne 36924 44163 39253 32674 32805 32231 32724 34909 37383 38676 51125 11238 15.8% -78.0% 31% 21% 12
Meyrin 33347 37874 37232 33154 41560 47934 39439 43440 39161 37746 29679 11163 216% 62.4% 1.8% 24% 17
Saas-Fee 41426 56279 54159 44790 40954 40612 25747 21204 19191 19281 22059 8683 60.8% 60.6% 13% 1.7% 17
Luzern 56207 58267 49782 44697 51264 52647 46000 47913 50159 45211 42899 8439 26.4% -80.3% 26% 1.6% 07
Klosters-Serneus 23093 23395 18218 16582 17312 15570 16523 16835 16884 13695 15664 7593 -33.0% -51.5% 1.0% 15% 2.7
Arosa 19732 19095 11980 13547 16722 16486 15228 15833 14903 15589 14572 7324 23.7% 49.7% 0.9% 1.4% 0.9
Opfikon 34405 31864 34741 28538 26309 28917 36727 43530 37478 31886 24082 6667 24.4% 72.3% 1.5% 1.3% 0.8
Andermatt 1449 3558 2909 2808 2672 4468 5178 5707 5927 6699 7747 6335 17.7% -18.2% 0.5% 1.2% 12
Interlaken 59899 64656 47875 35486 37499 37619 31988 34089 33683 35109 33795 6201 47.7% 81.7% 21% 1.2% 1.0
Bern 21996 19347 17630 19750 20522 19431 23576 20767 21358 24535 25236 5458 30.4% -78.4% 15% 1.0% 07
Laax 962 7368 7741 6862 5598 5085 5607 9363 8195 7783 9286 4905 26.0% -47.2% 0.6% 0.9% 12
Montreux 31314 27411 23049 21781 27868 25491 23567 27856 28662 27688 23986 4851 125% 79.8% 15% 0.9% 12
Le Grand-Saconnex 10949 12904 9572 10107 9586 9778 11532 11518 10819 19334 17583 4762 36.3% 72.9% 11% 0.9% 20
Crans-Montana 23384 8155 7286 8077 7655 7659 8722 6829 7887 7412 8502 4669 4.3% -451% 05% 0.9% 08
Flims 10851 11731 10137 8742 10354 10573 9824 7947 8937 9121 8171 4446 -30.3% -456% 0.5% 0.8% 10
Engelberg 19346 24306 15771 12466 21018 13854 11505 13748 12606 12845 10320 4107 57.5% 60.2% 0.6% 0.8% 07
Lugano 21002 18049 16872 15801 13737 16816 15126 14131 14048 14197 14092 3386 219% 76.0% 09% 0.6% 0.7
Kloten 4902 15591 13938 14011 14443 14559 13220 12918 11540 11619 9325 3381 40.2% 63.7% 0.6% 0.6% 0.8
Vernier 34 6092 5648 4659 6787 7135 11051 12084 12957 14222 12826 3329 110.5% 74.0% 0.8% 0.6% 25
Kandersteg 21890 15531 12216 10483 14746 14849 13155 11147 12399 11642 10373 3034 -33.2% -70.8% 0.6% 0.6% 25
Zug 8156 14563 16487 16284 12823 13929 13026 12587 10901 9943 9257 2995 -36.4% 67.6% 0.6% 0.6% 2.0
Chur 8756 16888 12611 10055 13147 10174 11559 10257 11843 12771 11863 2957 29.8% 751% 0.7% 0.6% 15
Nyon 5174 4838 5047 5255 5014 4901 4832 6932 7349 7075 7578 2650 56.6% 65.0% 0.5% 0.5% 34
Pontresina 6350 4296 4502 4264 4897 4791 5628 5617 5789 6632 6734 2507 56.8% 62.8% 0.4% 0.5% 05
Riimlang 334 8990 9551 5519 6380 8473 6667 7012 5734 6001 6879 2429 23.5% 64.7% 0.4% 0.5% 06
Ollon 23702 23944 21291 15096 13609 8324 7073 7187 7522 7659 6281 2417 73.8% 61.5% 04% 0.5% 18
Vevey 12571 13486 11295 9041 10041 8868 8403 8265 7621 7034 6789 2210 -49.7% -67.4% 04% 04% 16
Val-d'lliez 2342 4376 4161 3751 3046 2855 3060 3783 2550 3348 2183 2186 50.1% 0.1% 0.1% 0.4% 3.0
Vaz/Obervaz 2529 2130 1650 1604 1557 2358 2096 2595 2538 2603 3149 2100 47.8% -33.3% 0.2% 0.4% 03
Champéry 7114 5126 4414 3079 3613 2611 2420 2738 3020 2994 3122 1980 39.1% -36.6% 0.2% 0.4% 13
Adelboden 9256 7718 9381 5235 5570 6535 6899 6894 6639 8499 8567 1946 11.0% 77.3% 0.5% 0.4% 10
Bad Ragaz 2883 3140 3212 2816 2824 3065 3329 2919 2455 3790 3351 1825 6.7% -45.5% 0.2% 0.3% 06
Lancy 915 9191 11201 12007 9714 9395 10391 9661 9312 8850 8070 1765 12.2% 781% 0.5% 0.3% 14
Anniviers na 5545 3941 3881 4357 3833 4485 4586 3911 4260 4081 1682 26.4% -58.8% 0.2% 0.3% 06
iirg na na 23 59 228 174 314 601 1170 1073 807 1632 na 102.2% 0.0% 0.3% 14
Leysin 11113 9440 8337 5600 6665 7219 7625 6216 6121 6957 9572 1558 1.4% 83.7% 0.6% 0.3% 1.1
Saas-Grund 5139 6344 4170 5177 2420 1378 3096 2647 2777 3078 2863 1533 54.9% -46.5% 0.2% 0.3% 12
Unterseen 21039 14361 9936 9023 9332 9778 9682 9347 8696 9074 8080 1487 -43.7% -81.6% 05% 0.3% 13
Solothurn 1119 1529 1069 1554 2933 2385 2304 2577 2952 2713 2916 1440 90.7% -50.6% 0.2% 0.3% 07
sils im 1692 1970 1831 1554 1598 1990 1867 2057 1792 2451 2836 1383 44.0% 51.2% 0.2% 0.3% 03
source: FSO
B. Tourism Regions.
market  market
share share affinity*
2000 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2010-19  2019-20 in 2019 in 2020 in 2019
Valais Wallis 253979 292871 269472 235058 238322 254340 231579 214803 217910 220019 220827 98317 24.6% 55.5% 13.5% 18.8% 12
BernRegion 461526 358682 301248 255416 294350 284022 274421 265966 259469 264871 267462 82100 25.4% 69.3% 16.3% 15.7% 12
Zurich Region 269002 295451 302549 295538 291274 307715 313215 315664 301331 309164 300910 81677 1.8% 72.9% 18.3% 15.6% 1.1
Graubinden 184342 176337 149020 133757 143716 140032 144766 145245 147302 160945 160355 79768 9.1% -50.3% 9.8% 15.2% 07
GenevaRegion 230389 237165 232185 223880 237646 250489 258446 265874 255532 263054 254431 72319 7.3% 716% 15.5% 13.8% 19
Waadt Region 164790 160064 145084 121622 128799 118013 114130 123364 127595 127390 137159 32624 -14.3% -76.2% 84% 6.2% 14
Lake Lucerne Region 154519 146328 115132 98863 120088 119935 106373 104400 113376 113530 111805 29759 236% 734% 6.8% 5.7% 07
BaselRegion 66773 85784 89852 87016 90732 99576 103118 109151 104424 101337 96044 21636 12.0% 77.5% 5.9% 41% 13
Ticino 75656 42574 38233 35386 35183 36702 35883 35389 35542 35436 36085 8980 -15.2% 751% 22% 1.7% 04
Eastern Switzerland 30001 28048 25853 25114 24920 23883 25097 22374 21922 23419 21600 7243 23.0% 66.5% 13% 1.4% 03
AargauRegion 18315 14859 14099 15922 17698 14015 15542 14600 15951 16330 17296 5745 16.4% 66.8% 11% 1.1% 04
Jura Trois Lacs 11574 9660 9395 9458 9656 11365 9838 9044 8533 9642 8569 2008 -11.3% -76.6% 0.5% 0.4% 04
Fribourg Region 9783 5734 7625 7206 7707 7350 8049 7358 6782 7181 8886 1219 55.0% -86.3% 0.5% 0.2% 04
source: FSO
C. Tourism Zones.
market  market
share share affinity*
2000 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2010-19  2019-20 in 2019 in 2020 in 2019
Mountain 1019271 932002 801416 681699 745190 738805 697186 671357 674654 701884 699243 280 760 25.0% 59.8% 426% 53.6% 10
Bigcity 587095 635118 633065 609704 624798 661332 685635 700124 674208 688401 682957 180544 7.5% -736% 41.6% 34.5% 14
Smallcity 269601 239483 221104 209331 228388 224269 216614 220903 222171 220197 211967 50 057 115% 76.4% 12.9% 96% 07
Countryside 54682 46954 44162 43502 41715 43031 41022 40848 44636 41836 47262 12034 0.7% 74.5% 2.9% 2.3% 03
TOTAL 1930649 1853557 1699747 1544236 1640091 1667437 1640457 1633232 1615669 1652318 1641429 523 395 source: FSO

*Example: An affinity of 1.2 means that a certain destination, region or tourism zone is overrepresented by this factor (= by 20%) in the source market considered.
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