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Poland.



ST activities in Poland
Summary.

January – June, 2023. 



KMM



KMM: influencer trip by OlivkaBlog.

▪ Trip to Engelberg, Pilatus and Lucerne
▪ 16. – 21.01
▪ Influencer @olivka_blog
▪ 116’000 followers
▪ Family skiing trip and other winter activities
▪ Cooperation with the OTA eSky.pl
▪ Content published also on eSky.pl

channels 
▪ Instagram posts and stories by blogger
▪ Reach: 570’000



KMM: media winter group trip.

▪ Jungfrau Ski Region, based in Interlaken
▪ 19. – 22.01.

▪ Additional indiv. trips to Saas-Fee and 
Lucerne, 

▪ 6 participants (journalists, freelance)

▪ Skiing and winter activities
▪ Articles planned after return
▪ Social Media activities during the trip. 
▪ FB post during the trip reach: 45’000



KMM: influencer trip by xtrainer_.

▪ Destination: Saas-Fee and Engelberg
▪ 24. - 30.01.

▪ Insta influencer: @xtrainer_

▪ Focus on outdoor skiing, ski touring 
▪ Instagram posts, reels and stories 

incl. SWISS, accommodation in 
hostel and local attractions in both 
destinations.

▪ Reach: 340’000 



KMM: individual media trip with onet.pl.

▪ 17. - 21.05
▪ Grand Train Tour of Switzerland and 

outdoor activities 

▪ Lucerne, Interlaken, Zermatt
▪ Content for publication in special 

service www.szwajcaria.onet.pl

▪ Swisstainable travel  

▪ Recovery project

http://www.szwajcaria.onet.pl/


KMM: individual media trip with NG Traveler.

▪ 19. – 22.05
▪ Grand Train Tour of Switzerland 

▪ Interlaken, Montreux, Lucerne

▪ GoldenPass, also Belle Epoque
▪ SoMe creations on spot, content for 

eGuide GTToS experiences
▪ SoMe reach 137’000

▪ Content for our updated e-guide 
GTToS



KMM: mini int. media trip – Swiss cities.

▪ 21. - 26.05
▪ Little hidden gems 

▪ SoMe (Instagram and Facebook) on 
spot, stories, posts

▪ Content for our e-book ”Cities” to be 
published

▪ Blogger ”W poszukiwaniu świata”

▪ Reach 270’000



KMM: group media trip with Agora.

▪ Agora publishing house (leader in print, online & 
radio)

▪ Print, SoMe, radio, www
▪ 24 – 28.05, 6 pax  
▪ + 2 extra days for 2 journalists 
▪ Grand Train Tour
▪ Lucerne, Lugano, Pilatus, Davos
▪ GOPEX, BEX, Voralpen Express
▪ Content for publications on wyborcza.pl, 

zloteprzeboje.pl and wysokieobcasy.pl
▪ SoMe activities during the trip, reach 340’000



KMM: Group media trip with Agora.

▪ Two articles with video, content from the trip, please have a look:J

▪ Ticket for a train which converts sometimes into a boat
▪ Why locals and tourists love Switzerland

▪ Podcast on wyborcza.pl:
▪ What is surprising in Switzerland

▪ Podcasts on zloteprzeboje.pl: 
▪ Dziennik z podróży

https://wyborcza.pl/AkcjeSpecjalne/10,183973,29885636,bilet-na-pociag-ktory-czasem-zamienia-sie-w-parowiec-albo-autobus.html
https://wyborcza.pl/10,82983,29927578,szwajcaria-w-oczach-przyjezdnych-i-lokalsow-za-co-ja-kochaja.html
https://wyborcza.pl/podcast/0,172673.html?podcast=143631
https://zloteprzeboje.pl/dziennik-z-podrozy-w-radiu-zlote-przeboje


KMM: individual media trip with Newsweek.

▪ 29. – 31.05
▪ Grand Train Tour of Switzerland

▪ Focus on BEX

▪ Chur, Davos Klosters, historic train
▪ Bernina Express experience 

▪ Content for publication in special 
service on newsweek.pl and for a 
special for BEX in August



KMM: individual trip with Camprest.

▪ 29.05 - 05.06
▪ Grand Train Tour of Switzerland

▪ Focus on camping, van trips. 

▪ Content for online, SoMe with focus 
on camper trips, camping and 
caravaning. 

▪ One day train ride by RhB

▪ Reach over 230’000



KMM: artists on Grand Train Tour (I).

§ 3 well know women artists (singers, actress)
§ Total 6 pax 
§ 3 different 4-day trips 
§ From 4.-11.06
§ 3 musicians on GTToS, visiting Montreux, 

Zermatt, Lucerne, Interlaken, St. Gallen. 
§ Panoramic train rides
§ SoMe during and after the trip, reach 470’000 
§ Content for video to be presented at 2 summer 

music festivals organized by Agora publisher
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KMM: artists on Grand Train Tour (II).

• 1st artist: singer and actress 
www.instagram.com/_julia_kaminska_

• 2nd artist: singer
www.instagram.com/paulinathenew/

• 3rd artist: singer
www.instagram.com/ofeliaigakrefft/
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http://www.instagram.com/_julia_kaminska_
http://www.instagram.com/paulinathenew/
http://www.instagram.com/ofeliaigakrefft/


KMM: group media trip Swiss Peaks.

§ 13. – 17.06
§ 5 journalists representing magazines, 

portals and freelance
§ Program including Schilthorn, Pilatus, 

Titlis Engelberg and Harder Kulm 

§ Focus on cable cars and cogwheel 
trains

§ SoMe during the trips, reach 132’000 
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KMM: international media trip, 100% women.

§ 19. - 24.06 
§ Part of the project 100% women 

cycling

§ 1 pax from Poland
§ Maja @sugarwoman__

§ Posts and SoMe communication 
during and after the trip 

§ SoMe reach 370’000 
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KMM: Akademia Fotografii - Magic Mountains (I).
§ 24. - 29.06
§ 5 pax: 3 photographers and 2 contest winners 

§ Visit to Schilthorn, Aletsch Arena and Zermatt 

§ Bloggers’ project: photo course with a photo 
guide @paweljagiello_photography and 
bloggers Busem przez świat

§ Focus on landscape photography

§ Publications during the trip in SoMe
(Instagram, InstaStories), results will follow
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KMM: Akademia Fotografii, Magic Mountains (II).
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KMM: mini international media trip, Swiss Cities.

§ 25. - 30.06
§ Swiss Cities and water

§ 1 pax

§ Gaweł @gawe_l
§ Posts and SoMe communication 

during and after the trip, reels 
§ SoMe reach 132’000 
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KMM: media meeting in Warsaw.

§ SumUp meeting in Warsaw
§ 16th February
§ Fat Thursday – sweet celebration day 

in Poland with doughnuts (Berliner)
§ 32 participants: media and influencers
§ Sum up of 2022 and plans for 2023
§ Presentation of main summer ST 

topics by Simon, online recording
§ Market partners presentation
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KMM: media meeting in Warsaw.
§ Summer launch in Warsaw
§ 15th March
§ 34 participants: media and influencers
§ 11 Swiss partners and SWISS rep. 
§ Visit and speech by the Swiss 

Ambassador 
§ Head of LH Group Poland greetings 
§ Meeting place – modern cinema with great 

potential for video presentation
§ Presentation of main summer topics, 

videos and slides by our partners
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KMM: get together meeting in Kraków.
§ Summer launch in Kraków
§ Local KMM and KAM

§ 16th March

§ 12 participants: media and influencers
§ 10 Swiss partners

§ Presentation of main summer topics, 
videos and slides by our partners

§ Meeting combined with presence of 
trade representatives
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KAM.



KAM: STMS in Zermatt.

§ Snow Edition
§ 13. – 19.01
§ 7 KAMs from Poland
§ Focus on winter offers
§ Pre-convention trips
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KAM: business plans with KAMs.

§ Winter activities promo by: Allegra, 
Snow Show, Hey Holiday, Nekera, 
Taksidi, Wild Holidays

§ Online activities promoting offers
§ SEM, Social Media
§ Newsletters
§ Promotion of winter season, families, 

groups, FIT
§ Total ON: 10’095
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KAM: business plan with Allegra. 

§ Winter activities promo by: Allegra
§ Online activities promoting offers
§ SEM, Social Media
§ Newsletters
§ Promotion of winter season, main 

focus on kids´ winter holidays 
§ Reach over 4’500’000
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KAM: business plan with Snow Show. 

§ Winter activities promo by: Snow 
Show

§ Online activities promoting offers
§ SEM, Social Media
§ Newsletters
§ Promotion of winter season, main 

focus on students and 30+
§ Reach over 11’000’000
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KAM: business plan with Hey Holiday.

§ Winter activities promo by: Hey 
Holiday

§ Online activities promoting offers
§ SEM, Social Media
§ Newsletters
§ Promotion of winter season, main 

focus on family holidays
§ Reach over 1’800’000
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KAM: business plan with Taksidi. 

§ Winter activities promo by: 
Taksidi

§ Online activities promoting offers
§ SEM, Social Media
§ Newsletters
§ Promotion of winter season, main 

focus on 30+
§ Reach over 1’900’000
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KAM: business plan with Wild Holidays. 

§ Winter activities promo by: Wild 
Holidays

§ Online activities promoting offers
§ SEM, Social Media
§ Special google covers with Swiss 

Views, Zermatt, Engelberg and 
Davos Klosters

§ Focus on families and groups
§ Reach over 2’700’000
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KAM: lunch at the Embassy.

§ 16th February, Fat Thursday 
§ Swiss Embassy in Warsaw
§ 6 participants: CEOs and Product 

Managers representing Group, FIT and 
MICE 

§ LH / SWISS country manager
§ Discussion & exchange with focus on 

challenges, chances and future plans
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KAM: workshop in Warsaw.
§ 15th March
§ 12 partners from Switzerland
§ 42 representatives of Group and FIT 

TOs/incentive/MICE
§ Cool location – partner seats in a modern 

cinema at Norblin Factory
§ MySwitzerlandPro presented
§ LX Poland present in person
§ Individual meetings and exchange with our 

partners
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KAM: Get together in Kraków.

§ 16th March
§ Local KAM and KMM
§ 10 Swiss partners
§ 13 KAM participants
§ Presentation of offers, videos 

from regions, main ST topics
§ Individual exchange after the 

official part 
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KAM: SWISS meetings in Warsaw.

§ 12th May
§ 4 SWISS representatives visiting 

Warsaw
§ Meeting at the Swiss Embassy and 

Chamber of Commerce
§ Business lunch with 6 KAM 
§ Discussion and exchange regarding 

possible new SWISS connections from 
Poland, sharing of market insights

§ Potential and challenges



Campaigning and Activation.



Campaigning & Activ.: online campaign with eSky (I), 
February.
§ eSky.pl portal for travellers with inspiration, accommodation and ticket sales
§ Display and content for SoMe activites
§ Banners on various websites
§ Newsletters 320’000 sent; webpush reach: 620’000 recipients, opened 75’000 times
§ Bloggers trip to Switzerland (Olivka blog)
§ Banner Impressions: 720’000
§ SoMe eSky.pl (FB, Instagram) reach: 375’000
§ SoMe with @mamasaidbecool reach: 99’383
§ SoMe with @olivka_blog reach: 695’000
§ Total flight bookings: 959, Total holiday packages (flight & hotel): 48 



Campaigning & Activ.: online campaign with eSky (II).



Campaigning & Activ.: online campaign with eSky (III).



Campaigning & Activ.: campaign with a blogger. 

§ Activities during and after the 6 
day trip to Switzerland 

§ @olivka_blog, 115’000 followers 
and on eSky.pl, sharing her 
activities (FB & Instagram)

§ Blogger published 3 posts and 54 
stories: reach 410’000, eSky.pl
reach: 73’000 



Campaigning & Activ.: ST summer map.

§ Grand Train Tour of Switzerland
§ ST layout map 
§ Partners content, Swisstainable, Grand 

Tour and Grand Train Tour, Swiss Cities
§ 50’000 copies/ reach 450’000

§ Insert in magazines – lifestyle focus
§ Distribution at events and fairs



Campaigning & Activ.: Special Swiss edition of 
NGTraveler.
§ Focus on summer and autumn
§ Published on April 20th

§ 3 months on sale 

§ Grand (Train) Tour of Switzerland, hiking 
and biking, cities, partners present  

§ 32’000 copies, reach 125’000 
§ Promotion online 

§ RF ad
§ Separate detailed reporting on request



Campaigning & Activ.: online and print promotion of 
NGTraveler.
§ Presence in other print magazines of 

Burda Publishing House (editor of 
NG/NGT), as well as online versions

§ 2 articles on national-geographic.pl

§ RF ad

§ Reach around 1’600’000 print and 
340’000 online 



Campaigning & Activ.: Newsweek Travelling.

§ Special in Newsweek

§ April 25th

§ 16 pages with focus on Switzerland, 
Grand Train Tour and cities

§ 100’000 copies, reach 490’000

§ On sale for 2 weeks
§ Content present also online on 

newsweek.pl



Campaigning & Activ.: supplement in Gazeta Wyborcza. 

§ May 19th
§ 12 pages

§ Summer supplement in top daily newspaper

§ Grand (Train) Tour of Switzerland, hiking and 
biking, cities, partners present

§ Articles also online in special Swiss section  
§ 122’000 copies, reach 4’270’000 

§ Promotion online, reach 210’000
§ RF ad



Campaigning & Activ.: advertorial in All Inclusive.

§ Bimonthly luxury travel magazine
§ May - June, free distribution
§ Two pages advertorial with focus on RhB

panoramic rides
§ ST RhB map Insert 
§ Info about STP promotion
§ eGuide download with QR code
§ Article present online, reach 71’000
§ SoMe (FB and LinkedIn)
§ 19’900 copies, reach 78’000



Campaigning & Activ.: advertorial in ULTRA.

§ Bimonthly edition, May - June
§ 2 pages advertorial 
§ Topics: trail running and outdoor 

activities in Aletsch Arena
§ QR codes to our guides online
§ 10’000 copies, 42’000 reach
§ Supported by online activities 
§ SoMe activities, reach 22’000 
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Campaigning & Activ.: advertorial in Business 
Traveller.

§ Bimonthly edition, June - July
§ 2 pages advertorial 
§ Topics: summer, GToS, GTToS, cities
§ QR codes to our guides online
§ ST maps insert 
§ 20’000 copies, 300’000 reach
§ Supported by online activities 
§ SoMe activities, reach 52’000 
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Campaigning & Activ.: ad and advertorial in 
magazine Książki.

§ Bimonthly edition, June – July 
§ Article about train rides in Switzerland

§ One page advertisement in bimonthly 
book magazine Książki with Roger 
Federer on Grand Train Tour, including 
QR code with link to YouTube movie

§ 14’500 copies with reach 45’000 



Campaigning & Activ.: RF video promotion.

§ Promotion of the video with Roger 
Federer and Trevor Noah on GTToS, 
April and May

§ Presence on bigger portals: wp.pl, 
money.pl, gazeta.pl, radiozet.pl etc. 

§ 2 days intensive campaign with 400’089 
views and CTR 2,53%

§ Youtube video promotion, display
§ Final reach 2’120’000



Campaigning & Activ.: GTToS with Roger Federer.

§ Special promotion of our video with Roger 
Federer and Trevor Noah on GTToS

§ One month, May
§ Presence on biggest news portals: wp.pl, 

money.pl, gazeta.pl, radiozet.pl etc.

§ CTR 0.54%
§ Final reach of all activities 923’000 
§ Video with 187’000 views



Campaigning & Activ.: contest with Wysokie Obcasy.

§ Contest with women’s magazine Wysokie
Obcasy, section ”Women on the road”

§ One month challenge in May

§ Prize: Grand Train Tour of Switzerland trip 
in September 

§ Contest promoted online and in print
§ Over 490 participants

§ Promo reach 490’000



Campaigning & Activ.: Swiss Embassy, exhibition. 

§ Exhibition on the fence of the Swiss 
Embassy

§ Prominent location in Warsaw
§ 17 panels with focus on Grand Train Tour 
§ 1 panel with map and panoramic trains

§ 1 panel with focus on Swisstainable
§ 2 panels for each panoramic train 
§ QR codes to our eGuide GTToS
§ Timing: from May until end of September 



Campaigning & Activ.: special service by onet.pl.

§ Special service online with Poland´s
leading internet portal onet.pl

§ Our address: www.szwajcaria.onet.pl

§ Swisstainable as main topic
§ Branding, display, SoMe

§ Native inputs, articles

§ Market partners integrated in the quiz

§ 8 week promotion starting middle of April
§ Reach 520’000

http://www.szwajcaria.onet.pl/


Campaigning & Activ.: online campaign summer (I).

§ 6 weeks campaign starting May 7th
§ Display on main portals (onet.pl, wp.pl, 

interia.pl, gazeta.pl), 1’608’000 views
§ Native placed in prominent spots, views 

3’535’000
§ Total views of native and display around 

5’150’000
§ SEM with 7’570 views, CTR 20,68%
§ Commercial break reach 1’508’000
§ Media reach 315’000
§ Video with 427’000 views
§ Mailing 328’000 impressions
§ MMS, 34’000 recipients
§ Final reach over 7’400’000



Campaigning & Activ.: online campaign summer (II).



Campaigning & Activ.: branding on wyborcza.pl.

§ 15th April, 13th May, 10th June
§ Swiss branding weekend on 

wyborcza.pl, online service of daily 
newspaper Gazeta Wyborcza, one of 
the most popular in Poland

§ Topic: summer, views
§ Impressions 8’695’328

§ Clicks 22’685



Campaigning & Activ.: contest – women’s travelling.

§ Contest “Discover in actively”, 
self-promotion

§ 28th April – 28th May 

§ wyborcza.pl and 
wysokieobcasy.pl 

§ May
§ Online, SoMe

§ Reach 720’000 



Campaigning & Activ.: activities after media trip GTToS.

§ Media trip GTToS organised in May
§ Agora – publishing house: print, online, 

radio, SoMe
§ wyborcza.pl, Złote Przeboje, Wysokie

Obcasy
§ Publications after return – posts in 

Social Media (mainly Instagram) and 
stories

§ Reel with reach 27’000 
§ Reach 460’000
§ Link: podcasts about traveling to 

Switzerland

podcasts%20about%20traveling%20to%20Switzerland
podcasts%20about%20traveling%20to%20Switzerland


Campaigning & Activ.: article on wysokieobcasy.pl.

§ Online article with focus on interesting and 
surprising facts about Switzerland

§ Published in June
§ Article shared in daily Gazeta Wyborcza

(leading newspaper) newsletter with 248’000 
recipients and with 28’327 recipients of 
women’s supplement Wysokie Obcasy

§ Article promoted in SoMe of 
wysokieobcasy.pl

§ Here you have the steepest cogwheel train in 
the world - surprising Switzerland

Here%20you%20have%20the%20steepest%20cogwheel%20train%20in%20the%20world%20-%20surprising%20Switzerland
Here%20you%20have%20the%20steepest%20cogwheel%20train%20in%20the%20world%20-%20surprising%20Switzerland


Campaigning & Activ.: articles from supplement 
online on wyborcza.pl.

§ 2 articles from our print supplement 
published online

§ June

§ Topics: Swisstainable and train rides
§ Reach 36’800, views 68’230



Campaigning & Activ.: Facebook week for partners (I).

§ Engelberg Titilis week
§ 11.–17.05
§ Organic posts published every day

§ Inspiration and ideas for active 
time and attractions in the region

§ Organic reach around 108’000



Campaigning & Activ.: Facebook week for partners (II).

§ Pilatus week
§ 18.–24.05
§ Organic posts published every day

§ Inspiration and ideas for active time 
and attractions in the region

§ Organic reach around 118’000



Campaigning & Activ.: Facebook week for partners (III).

§ Aletsch Arena week
§ 25. – 31.05
§ Organic posts published every day

§ Inspiration and ideas for active time 
and attractions in the region

§ Organic reach over 120’000



Campaigning & Activ.: Facebook week for partners (IV).

§ RhB week
§ 4. – 10.06
§ Organic posts published every day

§ Inspiration and ideas for active time 
and attractions in the region

§ Organic reach around 195’000



Campaigning & Activ.: Facebook week for partners (V).

§ Schilthorn week
§ 11. – 17.06
§ Organic posts published every day

§ Inspiration and ideas for active time 
and attractions in the region

§ Organic reach around 125’000



Campaigning & Activ.: Facebook week for partners (VI).

§ Zermatt week
§ 20. – 26.06
§ Organic posts published every day

§ Inspiration and ideas for active time 
and attractions in the region

§ Organic reach around 130’000



Campaigning & Activ.: Facebook promo for partners (I).

§ Engelberg Titlis
§ June
§ Post promoted on FB

§ Inspiration and ideas for active 
time and attractions in the region

§ 144 likes
§ Reach 791’494



Campaigning & Activ.: Facebook promo for partners (II).

§ Pilatus
§ June
§ Post promoted on FB

§ Inspiration and ideas for active 
time and attractions in the region

§ 320 likes, 17 comments
§ Reach 978’626 



Campaigning & Activ.: Facebook promo for partners (III).

§ Aletsch Arena
§ June
§ Post promoted on FB

§ Inspiration and ideas for active 
time and attractions in the region

§ 36 likes
§ Reach 771’775 and 1’814 video 

views



Campaigning & Activ.: Facebook stories for partners (I).

§ Engelberg Titlis, Pilatus, Aletsch 
Arena, Schilthorn & Zermatt

§ Facebook stories with links, # and 
tags starting from 11.05

§ Interaction with viewers
§ One week each partner
§ Topics: outdoor activities, villages, 

view points, highlights
§ 28 stories per partner, avg. reach 

200



Campaigning & Activ.: Facebook stories for partners (II).



Campaigning & Activ.: newsletter activities for partners.

▪ Content delivered by partners
▪ Spring and summer topics
▪ Links to partner websites or 

dedicated MyS page
▪ Newsletter recipients B2C: 

8’3000, avg. open rate: 11,5%
▪ B2B and KMM newsletters: 

1’120, avg. open rate: 21%



Campaigning & Activ.: ST Facebook promo posts.

• Biking inspirations – 100% women & 
movie 

• May – June

• Grand Tour of Switzerland 
• Grand Train Tour of Switzerland 

• Summer in Switzerland
• NG Traveler - Swiss Edition

• Reach around 2’100’000



Campaigning & Activ.: ST Facebook stories (I).

• Facebook stories with links and 
tags starting from April

• Interaction with viewers

• One week for each partner
• Topics: outdoor activities, villages, 

view points, highlights
• 4 stories per day, avg. reach 200



Campaigning & Activ.: ST Facebook stories (II).



Campaigning & Activ.: activities promoting STP.

▪ April – May communication
▪ Extra days promo
▪ B2C, media and trade 

newsletter 
▪ Organic posts on our 

Facebook fan page 
▪ Info shared via closed group 

on Facebook (media & trade)
▪ Newsletter recipients: 10’200
▪ Reach: 650’000
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Figures.



▪ Average monthly visits to MySwitzerland.com: around 45’000
▪ Top coverage contacts: 43’000’000
▪ Marketing contacts: 57’000’000
▪ FB followers: 18’900
▪ Amount of journalists/influencers/content creators in Switzerland: 39
▪ Amount of KAM in Switzerland: 8 
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Some figures for January – June 2023. 
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Some figures for 2023: January-June. 

January – June 2023: +3,3 % 



Some figures for 2023: June. 

June 2023 vs. June 2019: +24,4 %



Plans – second half of 2023.



Media/influencer trips:
▪ Cities, women’s couple: @way.of.blonde and @maschines, July
▪ 100% women biking with Maja Włoszczowska, Olympic champion, Eurotrek, August
▪ Madame Edith and her influencer friends, GTToS, September
▪ Good Morning TVN – TV morning program, September
▪ Busem przez świat – Bus around the world, GToS, September
▪ Contest winners, GToS (BEX, GEX), Aletsch Arena, September
▪ Photographers in Autumn, #jesiennebarwyszwajcarii, October

Other trips, content creators and personalities:
▪ Marcin and Ada, GTToS, July
▪ King Ultra, run Aletsch100 
▪ Kamila Kalińczak, GTToS, August
▪ Aleksandra Kwaśniewska and Marta Wierzbicka, GTToS, August
▪ #FromPUTtoEngelberg, September
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Some of our plans, second half of 2023 (I). 



Some of our plans, second half of 2023 (II). 

eGuides relaunching:
▪ GTToS, with NGTraveler, July – August
▪ GToS, August
▪ Cities, September

▪ Summer festivals with singers and GTToS, July, August
▪ RhB special with Newsweek, August
▪ STM in Geneva, 18 KAMs, Septembers
▪ Post convention fam trip with focus of BEX, September
▪ Winter media meeting, November 
▪ Fence exhibition, November
▪ SoMe activities for partners, October & November
▪ Fam trips for winter



Team Poland says
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Marta Piechota, digital & marketing
marta.piechota@switzerland.com

Adriana Czupryn, market manager
adriana.czupryn@switzerland.com

mailto:adriana.czupryn@switzerland.com


Dziękujemy.
Danke. Merci. Grazie. Grazia.




