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Agenda.
1. Our winter campaign.
2. Our summer campaign.
3. Figures.
4. Some of our plans for the 2nd half of the year 2022.
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Our winter campaign.



KMM: media trip to Switzerland by onet.pl.

▪ Individual media trip 
▪ 8 – 12 January
▪ Aletsch Arena and Engelberg
▪ Focus on skiing 
▪ Material for online and Social 

Media of onet.pl platform
▪ Footage from spot used for 

article, published on onet.pl travel 
section, 27’000 UU

▪ Posts views 408’000, reach
147’000
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KMM: non skiing media trip with eSky.pl.

▪ mamasaidbecool.pl
▪ 7 – 12 January
▪ 2 pax, individual trip to Switzerland 
▪ Engadin, Glacier Express, Zermatt, 

Central Switzerland with Lucerne
▪ Panoramic ride
▪ Regular posts on spot via own channels, 

content prepared for partner: eSky.pl
▪ Instastories with focus on information 

regarding actual travel rules
▪ SoMe reach: 920’000 
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KMM: media trip to Switzerland by Marcin.

▪ PL influencer joined CZ group of 
influencers for one week in 
Interhome apartment close to 
Davos

▪ 21 – 28 January
▪ Skiing and non skiing activities: 

igloo, sledging, airboarding, train 
rides, winter fun

▪ Partners: Davos Klosters, STS, 
RhB

▪ Posts and stories reach: 470’000

7



KMM: online media meeting. 

▪ 17th February
▪ Online media & influencer 

meeting
▪ Summary of 2021, plans for 2022
▪ 37 participants online
▪ Presentation by the market 

partners
▪ Meeting recorded via Teams and 

distributed via NL and in closed 
SoMe group
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KMM: influencer trip with TO Wild Holidays. 

▪ Davos Klosters
▪ 6 – 10 February
▪ 8 influencers 
▪ In cooperation with VöLKL skis
▪ Various activities: skiing, sledging, 

cross country skiing, running
▪ SoMe activities on spot via Instagram 

and Facebook, reach around 900’000
▪ Dedicated commercial offer in March 

by Wild Holidays
▪ Posts reach 420’000 
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KMM: Mini Int. Trip „Winter magic tour".

▪ Focus on Swiss Travel System
▪ 4 – 10 March
▪ 1 pax from Poland: onet.pl, one of 

the biggest horizontal portals in 
Poland 

▪ Online article presenting Swiss 
Travel Pass and detailed info about 
possibilities offered by Swiss Travel 
System

▪ Reach: 18.5 mio., views 265’000 
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Campaigning & Activ.: Supplement in Newsweek.

▪ 16 pages with Swiss winter
▪ Published 17th January
▪ Pilatus, Schilthorn, Zermatt and 

other winter destinations
▪ Winter cities
▪ SnowApp info page
▪ Events and traditions, cuisine 

and RhB, Swiss scenic trains
▪ 101’000 copies, 560’000 readers
▪ All articles also online
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Campaigning & Activ.: online with newsweek.pl. 

▪ Texts prepared for printed 
version, present also online

▪ Additional topics for travelers
▪ Dedicated section about 

Swiss winter starting from 
January

▪ Articles 37’000 PV
▪ Time spent on each article: 

2:40 – 3:58 min.
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Campaigning & Activ.: online with gazeta.pl.

▪ Online activities with popular 
horizontal portal gazeta.pl

▪ January
▪ 5 native articles with focus on 

different winter topics (food, 
holiday ideas, Swisstainable), 
15’000 UU each article

▪ Weekend partner – branding 
▪ Mood video about Swiss winter
▪ Branding reach over 8’000’000
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Campaigning & Activ.: online activities with onet.pl. 

▪ onet.pl one of the most popular 
horizontal portals in Poland 

▪ January – March 
▪ Section branding with focus on winter 

skiing and snowboarding in 
Switzerland

▪ Swiss Quiz – how well do you know it? 
▪ Article – native supported by branding
▪ Articles 104’000 UU
▪ SoMe reach 850’000
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Campaigning & Activ.: onet.pl #wiem interview. 

▪ Daily program online 
▪ Meetings with interesting guests
▪ 19th January
▪ 13 min. interview with our 

influencer, Marcin, who knows 
winter in Switzerland very well

▪ Ideas for winter, easy travel, 
recommended spots, flying SWISS 
with skis

▪ 425’000 views

15



Campaigning & Activ.: online activites by eSky.pl (I). 

▪ Activities promoting Swiss winter 
for skiing and non skiing guests

▪ 7 days presence on eSky.pl
channels 

▪ Info about current travel rules
▪ Winter videos
▪ Posts on eSky blog, Interview with 

an active skier about Switzerland
▪ Social media activities, with over

435’000 contacts
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Campaigning & Activ.: online activites by eSky.pl (II). 
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Campaigning & Activ.: SoMe activities by ST.

▪ SoMe paid posts
▪ January – February
▪ Focus winter content, skiing
▪ Winter inspiration, Swiss Snow 

app
▪ FB stories
▪ Weekly topics (e.g. outdoor pools, 

Swiss offers, winter resorts etc.)
▪ Links to MySwitzerland
▪ Monthly reach around 165’000
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Campaigning & Activ.: display winter campaign (I).

▪ February and March
▪ SEM activities
▪ Commercial break creations
▪ Rich media
▪ Video campaign 
▪ SMS and MMS activities
▪ Reach of the campaigns 

over 10’000’000 
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Campaigning & Activ.: display winter campaign (II).
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Campaigning & Activ.: online activites by Travelplanet.pl. 

▪ Banner on main page, 100’000 
views

▪ Offer box on page for skiing
▪ Banner in inspiration section, 6’000 

views
▪ Article on blog about skiing and non 

skiing activities
▪ Facebook activities (4 posts + 1 

movie post), reach 97’000
▪ YT movie viewed 120’000 times
▪ Dedicated newsletter, 8’800 

opened
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Campaigning & Activ.: winter exhibition on Embassy fence.

▪ Pictures taken during several
winter trips to Switzerland by 
our influencers

▪ January – April
▪ Info poster about skiing 

resorts and note about 
photographers

▪ Nendaz & Zermatt as well as 
other interesting spots

▪ Dedicated QR codes linking 
to videos from Switzerland 
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KAM: business plan with Zero Gravity (I).

▪ 3 month campaign promoting new 
destinations in Switzerland: Engelberg, 
Andermatt, Saas-Fee

▪ Instagram posts and Instastories
▪ Newsletter campaign – Swiss 

destinations, reach 30’000 (x2)
▪ FB/Google adwords campaign, views: 

3’600’000, with over 1’000’000 reach
▪ SoMe materials from camps, reach 

around 300’000
▪ Overnights: 3’500
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KAM: business plan with Zero Gravity (II).
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KAM: business plan with Taksidi (I).

▪ 4 months campaign promoting 
swiss offers in Taksidi portfolio

▪ Blog entries about skiing in 
Switzerland: why it is safe and 
fun to ski in the Swiss Alps 

▪ Social Media: FB/Instagram
▪ Remarketing campaign
▪ Reach over 950’000
▪ Overnights: 3’200
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KAM: business plan with Taksidi (II).
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KAM: business plan with Wild Holidays.

▪ Campaign promoting Swiss offers in 
Wild Holiday portfolio

▪ Influencer trip to Davos Klosters (9 
pax), 58 posts 1’200’000 impressions

▪ Google Ads activities: 420’000 clicks
▪ Facebook & Insta reach over 250’00
▪ YouTube videos over 300’000 views, 

average time spent 5:30, 2’400 new 
subscribers

▪ Overnights: 1’800
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KAM: business plan with Allegra. 

▪ Activities promoting Swiss offers 
in Allegra portfolio

▪ Facebook reach 390’000
▪ Google Adwords activities
▪ Printed catalogue including Swiss 

offers
▪ Newsletter
▪ Focus on Davos and Andermatt
▪ 4 months campaign with over 

9’000’000 views
▪ Overnights: 2’100

28



KAM: business plan with SnowShow.

▪ 4 months campaign promoting 
Swiss offers in SnowShow
portfolio

▪ 9 groups in 2022
▪ AdWords and display campaign
▪ Fan page ads, posts
▪ Newsletter campaign 
▪ SEO activities
▪ Total reach almost 1’600’000
▪ Overnights: 2’198
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KAM: fam trip to Davos Klosters.

▪ 15-18 March
▪ 5 TO’s exploring Davos Klosters

as a winter destination
▪ Skiing and other winter activities 
▪ On-site inspection of different 

range of hotels and residences
▪ SWISS and STS integrated
▪ Inspiration for upcoming winter 

season
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KAM: online meeting with agents.

▪ Online meeting organized by 
Lufthansa Group

▪ 24th April
▪ Presentation of SWISS offers 
▪ Presentation by ST of Switzerland 

as a great destination
▪ 34 participants
▪ Roger Federer in GToS movie  
▪ Q&A regarding SWISS offer and 

Switzerland 
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Our summer campaign.
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KMM: Summer media meeting in Warsaw.

▪ May 10th

▪ 22 participants in the embassy
▪ Summer presentation of ST 

campaigns, partners news
▪ GToS new movie with Roger Federer 

and Anne Hathaway
▪ 4 market partners from Switzerland: 

Davos Klosters, Pilatus, RhB and 
Schilthorn
▪ Discussion and exchange in person
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KMM/KAM: Meeting in Kraków.

▪ May 11th
▪ 21 participants 
▪ Summer presentation of ST 

campaigns, partners news
▪ GToS new movie 
▪ 4 market partners from 

Switzerland: Davos Klosters, 
Pilatus, RhB and Schilthorn

▪ Discussion and exchange in 
person
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KMM: Mini International Trip „Cities for foodies”. 

▪ Focus on Swiss Cities and food
▪ 14 – 20 May
▪ Visiting Geneva, Lugano, Basel
▪ 1 pax from Poland – MadameEdith

blogger, focus food and travel
▪ Social Media (FB, Instagram) & 

blog posts during and after return
▪ Reach: 560’000
▪ Information used to update eGuide 

written for ST by MadameEdith
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KMM: media trips – GTToS project with NGT (I).

▪ 3 different trips to Switzerland 
with focus on different parts of 
GTToS

▪ 6 days of train travels, most 
spectacular routes and 
attractions along the route

▪ May - June
▪ Posts on Instagram and 

Facebook during and after the 
trip

▪ Posts reach: 570’000
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KMM: media trips – GTToS project with NGT (II).

▪ Bloggers: Michał Cessanis, Złota 
Proporcja, Szumeg

▪ Bernina Express and Glacier 
Express

▪ June
▪ Posts on Instagram and 

Facebook during and after the 
trip

▪ Articles for our eGuide GTTos 
and print and online NGTraveler
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KMM: e-Grand Tour with Agora.

▪ Agora: publishing house
▪ e-Grand Tour by Gazeta Wyborcza

and Wysokie Obcasy
▪ 8 pax, beginning of June 
▪ Media, photo, radio, print and online 
▪ 2 electric cars driving loop from GVA
▪ Videos and content created to use on 

spot and after the trip to be promoted 
online and on SoMe

▪ Articles and films online on 
wyborcza.pl
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KMM: 100% women international trip.

▪ 100% world record project
▪ Event in Saas Fee (finally

Breithorn)
▪ 15 – 17 June
▪ One participant from Poland 

with focus on women in the 
mountains 

▪ SoMe activities
▪ YT video and blog post
▪ Reach 370’000
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KMM: 100% women hiking Via Berna.

▪ 5 women team hiking
▪ 18-22 June
▪ Focus on the idea of women 

support and inspiration 
▪ Movies, stories, reels during 

and after the trip
▪ Hike supported by Eurotrek
▪ Climbing “ladies peak” Faulhorn
▪ Estimated reach around 

3’000’000 
▪ GREAT TEAM SPIRIT
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KMM: 100% women biking panoramic route. 

▪ Women team biking Alpine Panorama 
Route
▪ 23-27 June
▪ Group trip showing women power and 

support of each other
▪ Active SoMe mainly Instagram (using

different forms of publications)
▪ BMC bikes for participants
▪ Logistics supported by Eurotrek
▪ Estimated reach around 3’000’000
▪ GREAT TEAM SPIRIT 

41



KMM: Content Creator Summit.

▪ One participant from Poland
▪ 25-28 June
▪ Banita Travel – blogger 
▪ Instagram/Facebook/Blog
▪ Posts according to the contract 

during trip and after return
▪ Lucerne Region, SWISS, STS 

included in communiaction
▪ Stories/reels
▪ Reach 340’000
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KMM: Mini int. media trip „Outdoor and photo”.

▪ 1 journalist from Poland
▪ Daily Gazeta Wyborcza
▪ 20 – 24 June
▪ SoMe activities: stories reach

20’000 
▪ Post on Instagram, reach 8’000
▪ Online and print article in July

43



Campaigning & Activ.: Supplement in Gazeta Wyborcza.

▪ Daily newspaper
▪ 27th May
▪ Special supplement Trends –

Swisstainable, partner topics 
Pilatus, Schilthorn, Zermatt and 
RhB

▪ Advertised in newspaper’s 
previous issues (130’000 
copies)

▪ Friday edition with 150’000 
copies, reach 1’003’000
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Campaigning & Activ.: article in Wysokie Obcasy.

▪ 25th June
▪ 2 pages article in weekly

magazine Wysokie Obcasy
▪ Topic: Sustainable travel, 

eGToS, route attractions
▪ 120’000 copies, reach around

550’000

45



Campaigning & Activ.: Supplement in Newsweek.

▪ Weekly magazine
▪ 30th May
▪ Topic: mountain activity, 

summer in the city, GToS
▪ Market partner’s integration
▪ 120’000 copies 
▪ Articles in online 

newsweek.pl 
▪ Post on FB of Newsweek: 

10’654 reach
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Campaigning & Activ.: branding with wyborcza.pl.

▪ Branding weekends on 
wyborcza.pl

▪ May (x2) and June (x1)
▪ Focus on GToS and outdoor 

adventure, GTToS, Cities, 
Swisstainable

▪ Display campaign 
▪ Reach of each campaign

over 2’500’000
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Campaigning & Activ.: online activities with Agora.

▪ Agora publishing house
wyborcza.pl & wysokieobcasy.pl

▪ Articles on both portals, summer
topics, 190’000 UU

▪ Video from eGToS, reach
423’000

▪ Podcast with wo.pl, 27’000 
▪ Newsletters (x4)
▪ SoMe activities, 370’000 

impressions
▪ 18 radio recordings, 11’000’000
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Campaigning & Activ.: Advertisement in Bikeboard.

▪ Monthly biking magazine
▪ May edition
▪ Two pages with Swisstainable

topic, QR code and link to 
MyS biking page, bike 
inspiration

▪ Insert of our ST bike map (all 
kinds of bikes)

▪ 25’000 copies
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Campaigning & Activ.: Advertisement in Na szczycie.

▪ Insert in mountain monthly 
magazine 

▪ May edition
▪ Two pages with outdoor topic, 

QR code and link to MyS and 
hiking inspiration picture. 

▪ Our outdoor hiking brochure 
▪ Info in magazines SoMe – FB, 

reach 13’000
▪ 8’000 copies
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Campaigning & Activ.: Advertisement in Forbes Women.

▪ Insert in bimonthly magazine 
for women 

▪ Two pages with Swisstainable
topic, QR code and link to MyS

▪ RhB and summer brochure 
inserted 

▪ 25’000 copies, reach 120’000

51



Campaigning & Activ.: Advertorial in Forbes.

▪ Special anniversary edition of 
Forbes

▪ June edition
▪ One page dedicated to topic 

Switzerland, Swisstainable
▪ Article about Interlaken and 

Bernese Oberland
▪ 300 copies map distributed

among management and 
magazine’s premium partners 

▪ ST summer map included
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Campaigning & Activ.: Advertorial in Polityka.

▪ Weekly magazine Polityka
▪ 23rd June
▪ 2 pages advertorial with focus on 

Swisstainable, QR code and InS
claim used

▪ 1 page promoting our eGuides: 
GToS and Cities and MyS page

▪ Targeted insert of 48’000 maps 
▪ Advertorial in 130’000 copies
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Campaigning & Activ.: Campaign with Camprest.

▪ Camprest – camping and caravaning
portal

▪ 30.04 – 05.05 camper trip to Switzerland
▪ Online activities during and after return
▪ One page ad in camping catalogue
▪ Articles online (7) with focus on Grand 

Tour and attractions around, 5000 views 
within one month

▪ Sponsored posts on Facebook reach 
258’000

▪ Instagram activities, reach 760’000
▪ Altogether 2’900’000 impressions
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Campaigning & Activ.: Online with gazeta.pl.

▪ Article on gazeta.pl
▪ Weekend edition, 20 – 22 May, 24 –

26 June
▪ Topics: Swisstainable travel, outdoor 

activities, eco solutions, Grand Tour 
of Switzerland
Native article
▪ Branding creations
▪ UU: 183’433, PV: 216’171, time on 

page: 2:56 
▪ Display creations: 12’200’000 views  

950’000 users
▪ Weekend partner of portal gazeta.pl
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Campaigning & Activ.: Online contest with Gazeta Wyborcza.

▪ Contest with Gazeta Wyborcza
▪ Send picture and write about

your previous visit to 
Switzerland

▪ Dedicated article and topic 
”Switzerland – places I return to”

▪ 538 participants
▪ 4 winners selected & announced
▪ Prize: trip in September to

Lucerne Region
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Campaigning & Activ.: RhB display campaign.

▪ InImage button creations
▪ Mid-May – mid June
▪ Activities with focus on RhB

promoting Bernina Express 
▪ Average weekly reach 

estimated around 200’000 
views

▪ Final result 820’000
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Campaigning & Activ.: ST display campaign.

▪ Online campaign
▪ Mid-May – end of June
▪ Display, video creations (rich 

media, commercial break
▪ SEM activities
▪ SMS/MMS
▪ Final reach 16’500’000
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Campaigning & Activ.: Embassy fence summer
exhibition.
▪ Summer fence exhibition
▪ April – September
▪ Swisstainable info poster 
▪ Posters for inspiration with 

focus on cities, nature, bikes, 
trains 

▪ Market partner’s integration
▪ QR code on each poster 

leading to respective MyS
pages
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Campaigning & Activ.: ST map Swisstainable.

▪ ST summer map
▪ Focus: Swisstainable
▪ Content of our market partners 

and ST campaings: 100% 
women, Roger Federer, Grand 
Tour, Grand Train Tour

▪ 50’000 copies
▪ Distribution: insert in weekly 

magazine Polityka in June

60



Campaigning & Activ.: eGuide GTToS with NGT.

▪ eGuide about GTToS
▪ Download: issuu link
▪ Extra pages with influencers`

recommendations and experiences 
after their trips to Switzerland

▪ Published end of June
▪ Promotion by National Geographic 

and NGTraveler in print & online
▪ SoMe end of June and July –

August

https://issuu.com/stnet/docs/grand-train-tour-of-switzerland-pl?fr=sNThjODM3NzI0Mzk


Campaigning & Activ.: SoMe activities by ST (I).

▪ SoMe paid posts
▪ Promoted in May and June
▪ Focus on new movie with Roger 

Federer
▪ Reach: around 902’109
▪ FB stories
▪ Weekly topics e.g. outdoor 

activities, resorts, cities, 
museums, Swisstainable, 100% 
women etc.)
▪ Links to MySwitzerland
▪ Monthly reach around 65’000
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Campaigning & Activ.: SoMe activities by ST (II).
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Campaigning & Activ.: eBook by MadameEdith.

▪ From May
▪ eBook prepared by Polish

blogger MadameEdith
▪ Updated version of her ebook

published one year ago 
”Switzerland Inspires”

▪ Free download (over 1’000 in 
the first day)

▪ ebook promoted via Social 
Media and blog 
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Campaigning & Activ.: FB “takeover” by MadameEdith.

▪ ST Facebook activities
▪ 1 – 18 June
▪ 14 days “takeover” by Polish

blogger MadameEdith
▪ Inspirations from her trips and 

her blog
▪ Focus on cities, attractions, 

highlights, cuisine
▪ 15 posts, average organic 

reach 6’000
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Campaigning & Activ.: FB “takeover” by Patryk.

▪ ST Facebook activities
▪ 16 – 29 May
▪ 14 days “takeover” by 

photographer Patryk 
Biegański

▪ Inspirations from his trips
▪ Focus on Pilatus and 

Schilthorn
▪ 14 posts, organic reach of all 

posts 52’818
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Campaigning & Activ.: SoMe activities - partners (I).
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▪ Paid campaign for Zermatt, 
Pilatus and Schilthorn

▪ Promoted in May and June
▪ Posts promoted on our FB 

page
▪ Content delivered by 

partners
▪ Monthly reach by the end of 

June 890’000



Campaigning & Activ.: SoMe activities - partners (II).
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▪ Weekly topics (e.g. Zermatt, Pilatus, 
Schilthorn)

▪ May 23 - 29 stories w/ focus Zermatt
▪ May 30 - June 5 stories w/ focus

Pilatus
▪ June 6 - 12 stories w/ focus Schilthorn
▪ Links to MySwitzerland
▪ Monthly reach around 65’000



Campaigning & Activ.: Newsletter activities - partners.
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▪ Regular monthly ST 
newsletter

▪ Important topics for 
Zermatt, Pilatus, 
Schilthorn, RhB

▪ Links to partner websites
▪ Over 10’000 NL recipients



KAM: Meeting in Warsaw.

▪ May 10th

▪ Embassy residence
▪ 21 participants
▪ 4 Swiss partners present: Davos 

Klosters, Pilatus, RhB, Schilthorn
▪ Presentation – ST summer and 

summer news from partners
▪ GToS new movie 
▪ Exchange in person 
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KAM: Fam trip with RhB.

▪ 9 -12 June
▪ 5 TOs selling packages with 

RhB products
▪ Product managers, sales 

personnel and DMC
▪ RhB program including 

Bernina and Glacier Express
▪ Some SoMe activities by 

participants during the trip, 
reach 25’000
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Figures.
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▪ Average monthly visits to MyS.com (pl): around 22’000
▪ Media/Influencers & KAM trips: 20
▪ Media (influencers) pax invited to Switzerland: 39
▪ KAM representatives invited to Switzerland: 11
▪ Marketing contacts: over 60’000’000
▪ FB followers: 17’000
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Some figures for January – June 2022. 
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Some figures for January – June 2022. 
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Some figures for June 2022. 



Some of our plans.
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▪ eGuide by Kamila Kalińczak, journalist and influencer, July
▪ Kamila and friends trip, Lucerne region, July
▪ Crossing Switzerland, trail running with ULTRA magazine, July
▪ eGrand Tour with wp.pl, July
▪ Znajkraj, bike trekking in Switzerland, July
▪ Girls` couple on GTToS, August
▪ eGrand Tour by Marcin, August
▪ Trail running: Aletsch Arena, 2 pax, August; Engelberg, 3 pax, September
▪ Photo trip Pilatus and Kandersteg, 5 pax, August

77

Some plans for July – December. 



▪ ON running in Graubünden, September
▪ Winners trip, Lucerne Region, September
▪ eBike with travel and cook bloggers, region Fribourg, September
▪ Middle European Workshop, Schilthorn, September
▪ Online activities with Gazeta Wyborcza and Wysokie Obcasy, September
▪ Veggie Day, October
▪ Photographers autumn trip to Ticino, October
▪ Business plans with TOs (autumn and winter)
▪ Digital winter campaign, November
▪ Winter media meeting, November
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More plans for July – December. 



Figures.
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ST WAW says...



Thank you.




