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Agenda.

1. Our summer campaign.
2. Our autumn campaign.
3. Our winter campaign.
4. Figures.
5. Some of our plans for the 1st half of the year 2023.
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Our summer campaign.



KMM: Media trips – GTToS project with NGT (I).

▪ 3 different summer trips to 
Switzerland with focus on GTToS
▪ 6 days of train travels, most 

spectacular routes and attractions 
along the route
▪ Posts on Instagram and Facebook 

by participants and NGT during, 
after the trip
▪ Blog posts avg. reach: 32’000 UU
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KMM: Media trips – GTToS project with NGT (II).

▪ Bloggers: Michał Cessanis, Zlota
Proporcja, Szumeg
▪ Bernina Express, Glacier Express, 

Gotthard Panorama Express
▪ Input for our e-guide 
▪ Posts reach: 570’000
▪ NGT promotion in SoMe reach:  

375’000
▪ e-guide (with bloggers’ content) 

published and promoted via 
different NGT and ST channels
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KMM: On e-GToS with wp.pl.

▪ One of the biggest news portals 
in Poland
▪ 5 – 10.07
▪ 2 pax
▪ E-Mercedes trip on e-GToS
▪ Online SoMe (Instagram) 

activities by participants
▪ Content for our special service 

and articles after return
▪ Recovery project
▪ Reach during the trip: 270’000
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KMM: Znaj Kraj – blogger’s bike trip.

▪ 9 – 19.07
▪ By the blogger Szymon Nitka
▪ 10 days biking trip
▪ Two national routes explored
▪ Jura Route and Lakes Route
▪ Facebook and Instagram 

activities during and after return
▪ Promo posts in SoMe
▪ Blog posts after the trip
▪ Reach: 422’000



KMM: Alpine passes by Jakub Perlikowski.

§ 20.07 – 08.08
§ Photographer´s trip to 

Switzerland 
§ Hiking and outdoor activities
§ Research regarding spots for 

commercial photo trip in 
September

§ SoMe activities, posts and stories 
reach: 220’000 
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KMM: Kamila and Friends in Lake Lucerne Region. 
▪ 23 – 28.07
▪ Lucerne and Lake Lucerne Region
▪ Pilatus, Titlis and Lucerne supported trip 
with tickets
▪ Kamila Kalinczak, journalist, influencer, TV 
personality
▪ Her 2 journalist friends working for National 
TV Station TVN, also media personalities
▪ Promotion of e-guide by Kamila
▪ SoMe activities during the trip
▪ Reach: 620’000
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KMM: Trail running – race Crossing Switzerland. 

▪ 23 – 30.07
▪ 2 pax from Poland, one taking part, 

one as support
▪ Via Alpina Crossing Switzerland race
▪ 350 km
▪ Magazine Kingrunner ULTRA for 

trail runners
▪ SoMe activities on official magazine’s 

channel and participants´ channel 
with active followers group

▪ Reach: 750’000
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KMM: Trail running – race in Aletsch Arena. 

▪ 7 – 12.08
▪ 2 pax trip to Aletsch Arena
▪ SwissAlps100km race – participation, 

1st place in age category (50+) by our 
photographer/influencer Adam Brzoza 
(also in NG pool)
▪ Active in SoMe and Strava app
▪ Also, program on spot – glacier visit 
▪ Before during and after race content in 

SoMe (Instagram), YT video 
▪ Reach: 420’000
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KMM: Zermatt by Patryk Biegański.

▪ 7 – 12.08
▪ 1 pax 
▪ Zermatt hiking and photography
▪ Summer and snow content
▪ SoMe activities (Facebook, 

Instagram) during and after return, 
stories promoting destination, about 
ski passes and other offers

▪ Blog post - What to do in Zermatt?
▪ Reach: 430’000
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KMM: Influencer trip with LGBT+ focus.

▪ 19 – 28.08
▪ Female couple trip to Switzerland 

with video support, 4 pax 
▪ @way.of.blonde and 

@maschines
▪ Focus on GTToS
▪ 9 days in Switzerland, travelling 

by train, visiting cities, hiking
▪ Instagram TikTok and Facebook 

activities – reach 3’920’000
▪ Youtube video 13’000 views
▪ www.youtube.com/watch?v=YEqW0-
dKLjY

http://www.youtube.com/watch?v=YEqW0-dKLjY
http://www.youtube.com/watch?v=YEqW0-dKLjY


KMM: eGToS by influencers Marcin and Ada.

§ 25 – 30.08
§ 2 pax
§ Marcin @marcinkvcinski and 

Ada @lenarczyk.a from the 
Vlog 646

§ Online SoMe activities of 
participants, Instagram and 
TikTok 

§ Cooperation with Europcar 
§ Reach: 1’220’000
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KMM: Hiking photographers trip.

▪ 29.08 – 2.09
▪ 5 pax 
▪ Active hikers and photographers 
▪ Pilatus and Kandersteg Adelboden

Lenk region 
▪ Hiking and photo shooting
▪ Posts during and after return
▪ Reach 790’000



KMM: Contest winners' trip with Gazeta Wyborcza.

▪ 15 – 18.09
▪ 7 pax trip 
▪ Central Switzerland: Lucerne, Rigi 

and Stanserhorn
▪ Contest winners travelling with video 

support from daily Gazeta Wyborcza
▪ Content published on spot via SoMe
▪ 2x videos for wyborcza.pl
▪ Reach during the trip: 270’000



KMM & KAM: International trips.

§ City fam trips, July
§ Luxury, 1 pax
§ City and local vibe 1 pax

§ Mini media trip, August
§ Swisstainable travel 
§ 1 pax
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Campaigning & Activ.: Special for RhB.

• 14.07
• 8 page advertorial
• Monthly magazine for women

Wysokie Obcasy Extra (WOE)
• Bernina and Glacier Express
• Swisstainable topic 
• Edition with 106’000 copies, 

564’000 readers 
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Campaigning & Activ.: Article in Kingrunner ULTRA.

• 4 page advertorial
• Bimontly magazine for trail runners
• July – August edition
• Focus on Crossing Switzerland

race - Via Alpina route
• Topic – before the start, what is this

race? 
• 8’000 copies, 24’000 readers
• Podcast promoting magazine, reach: 

7’600 listeners

20



Campaigning & Activ.: e-book by Kamila.

▪ E-book prepared by TV personality 
Kamila Kalinczak

▪ Free download 
▪ Promoted via Kamila´s and her 

friends´ social media channels
▪ Supported by ST promotion
▪ Incl. media trip Kamila and Friends
▪ Planned download 2’500
▪ This e-book is here
▪ Supported by ST promotion, reach: 

143’000
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https://issuu.com/stnet/docs/moja_szwajcaria_kamila_kalin_czak_150


Campaigning & Activ.: e-book by MadameEdith. 

▪ Whole-year promotion
▪ e-book prepared by Polish 

blogger MadameEdith
▪ Updated version of her e-book 

published one year before 
”Switzerland Inspires”
▪ Free download of 18’790 copies
▪ e-book promoted via SoMe and 

blog, reach: 112’000 
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Campaigning & Activ.: Article in Wysokie Obcasy.

• 2 pages 
• Weekly women´s magazine
• Topic: Sustainable travel, 

eGToS, route attractions
• 120’000 copies, readers 550’000
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Campaigning & Activ.: Advertorial in National Geographic. 

▪ 2 pages
▪ August edition of NG
▪ On sale from middle of July
▪ Topic: Grand Train Tour of 

Switzerland
▪ Promotion of our e-guide and 

application 
▪ 28’000 copies, 406’000 readers
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Campaigning & Activ.: Articles in NGTraveler.

▪ 6 pages 
▪ August edition of NGTraveler
▪ On sale from mid July
▪ Topic: GTToS experience by 

influencers after their trips
▪ Promotion of our e-guide with 

QR code to download pdf 
▪ 28’000 copies, 395’000 readers
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Campaigning & Activ.: eGuide GTToS with NGT.

§ E-guide about the GTToS route
§ With National Geographic Traveler
§ Download here: issuu link
§ Extra pages with influencers`

recommendations and experiences 
after their trips in May-June

§ Published end of June
§ Promotion by NGT in print, online, 

SoMe end of June and July-August

https://issuu.com/stnet/docs/grand-train-tour-of-switzerland-pl?fr=sNThjODM3NzI0Mzk


Campaigning & Activ.: Activities with national-geographic.pl

▪ Native article promoting e-guide
▪ Presence in SoMe (Facebook, 

Instagram)
▪ Article with over 5’100 UU
▪ Each posts reach: 123’000
▪ Online chat about panoramic train 

rides on NG
▪ Clicks to download: 987
▪ Widget campaign e-commerce: 812 

clicks
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Campaigning & Activ.: Promoting e-guide GTToS.
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▪ NG and NGT promotion
▪ Online campaign in SoMe

promoting GTToS e-guide
▪ 4 Facebook posts, 5 Instagram 

stories
▪ 4 articles online, 12’300 UU, each 

article with e-guide link
▪ Widget campaign e-commerce: 

812 clicks
▪ Facebook posts reach: 350’000 

and Instagram stories reach: 
25’000



Campaigning & Activ.: e-GToS by wp.pl.

• Special service 
www.szwajcaria.wp.pl
• 2 months campaign 
• Articles, pictures and infographics 
• Input after the trip by e-car 
• Mercedes as a partner of wp.pl
• SoMe (Facebook and Instagram) 

promotion of the special service
• Focus on GToS e-guide and app
• 150’000 UU 
• Recovery project
• Reach: 1’417’000
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Campaigning & Activ.: Branding with wyborcza.pl.

▪ Branding weekends with 
quality news site wyborcza.pl
▪ 1 branding each month: July, 

August
▪ “I need” creations
▪ Summer, GToS, Outdoor, 

train rides and cities
▪ Display campaign, links to 

MyS, e-guide download
▪ Avg. reach: 1’600’000 views, 

4’300 clicks
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Campaigning & Activ.: Online activities with wyborcza.pl
and wysokieobcasy.pl.
▪ After eGToS trip in June
▪ Online articles, 190’000 UU
▪ 2 podcasts July & August with 

avg. 12’000 listeners
▪ 2x video with over 450’000 

views
▪ 4 newsletters: 290’000 

recipients
▪ SoMe activities, 370’000 
▪ Short stories on radio, 

11’000’000
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Campaigning & Activ.: Margaret on eGToS.

• Margaret - Polish singer, composer, music 
awards winner

• Active on Instagram (824’000 followers, TikTok 
542’000)

• In cooperation with Agora – publishing house 
and events organizer

• Content gathered during her trip on eGToS in 
June used at festivals (2 big events, 40’000 
participants total)

• Live and online streaming, audience 15’000 
• ST branding during the show
• FB activities by wyborcza.pl and by Margaret 

reach: 2’950’000 with 125’000 video views



§ PUT - ultra running event around 
Rzeszów, southern Poland

§ 30.07
§ ST brochures and materials distributed in 

packages for runners and also during 
event for visitors, 500 copies

§ Special prize for 60km run winner: start in 
trail running Cirque Series in Engelberg, 
September 

§ SoMe activities promoting event and 
prizes: pictures, movies 
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Campaigning & Activ.: #fromPUTtoEngelberg.



Campaigning & Activ.: SoMe activities on ST Facebook.

▪ Paid summer posts
▪ ST fan page with over 16’000 

followers
▪ Summer topics, our ST e-

guides, summer video
▪ Avg. monthly reach 832’000
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Campaigning & Activ.: SoMe activities for partners (I).

▪ Paid campaigns for our
market partners (RhB, 
Schilthorn, Zermatt)
▪ Posts promoted on our 

Facebook fan page
▪ Content delivered by 

partners, links to MyS or
partner page
▪ Reach: 820’000
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Campaigning & Activ.: SoMe activities for partners (II).

▪ Organic posts promoting our 
market partners 

▪ Pilatus, Zermatt, Schilthorn 
and RhB

▪ Facebook stories
▪ Links to MyS
▪ Avg. organic reach per post: 

65’000
▪ Posts on ST private FB 

group (for media & TOs)
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Campaigning & Activ.: SoMe activities for partners (III).



Campaigning & Activ.: Newsletter activities for partners.

▪ Important topics for Zermatt, 
Pilatus, Schilthorn, RHB
▪ July, August, September, 2022
▪ Links to partner websites
▪ Newsletter recipients: 9’400
▪ Avg. open rate: 11,4 %



KAM: Business plan with Fun Club.
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▪ Campaign 1.06 – 31.10 
▪ Activities on funclub.pl
▪ AdWords, Youtube
▪ Facebook Ads, Linked in promotion
▪ Focus on train rides
▪ Reach: 3’493’000
▪ Overnights to Switzerland: over 
7’000



KAM: Business plan with Bissole.

▪ Campaign 1.04 – 31.10
▪ Activities on bissole.pl
▪ Google Ads
▪ Facebook Ads, Linked in promotion
▪ Newsletters to corporate clients
▪ Reach: 125’000
▪ Supplements sold BEX&GEX: 299
▪ Overnights: over 1’500
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KAM: Business plan with Logos Tour.

▪ Campaign 1.06 – 30.11
▪ Different activities promoting new 
Logos Tour offers to Switzerland
▪ Mailing: 8330 individual subscribers 
and 1870 Agents
▪ Google Ads, reach: 7’586 views
▪ SoMe activities, reach: 490’000
▪ Overnights: 1’100
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Our autumn campaign.
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KMM: Trail running activities in Engelberg. 

▪ 21 – 24.09
▪ “Cirque Series” run for the first time in 

Europe - in Engelberg
▪ Cross SoMe activites with Polish trail 

running event PUT (Pogorze Ultra Trail)
▪ 1 running influencer, 1 winner of PUT 

and 1 influencer/photographer
▪ Content during and after return 

published in SoMe (Instagram of 
participants and running society)

▪ Reach: 356’000
▪ Event promotion regarding the race in 

SoMe, reach: 72’000



KMM: Bloggers culinary trip by e-bike. 

▪ 23 – 27.09
▪ 5 pax 
▪ Travel, lifestyle and food bloggers
▪ Culinary and biking mix
▪ Fribourg Region
▪ Cheese and chocolate
▪ Cooperation with Eurotrek
▪ Instagram, posts, Facebook and 

blog communication during and 
after return

▪ Reach: 1’650’000
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KMM: Trail running activities with ON-running.

▪ 20 – 27.09
▪ 29 pax incl. brand ambassadors –

runners
▪ Visit of ON-running premises in Zurich
▪ Run a Swiss City - Zurich
▪ Trail Running in Engadin, 4 days
▪ Cooperation with Eurotrek
▪ SoMe activites on participants and ON-

running channels in Poland
▪ Reach: 2’500’000 

45



KMM: Mini int. Media trip Veggie Day.

▪ 29.09 – 02.10.
▪ Participation of PL blogger 

Rozkoszny with 289’000 
followers on Instagram, well 
known in culinary world
▪ Instastories during the trip
▪ Interesting facts and links in 

the stories, saved for further 
views
▪ Reach: 1’360’000



KMM: Photographers trip to Ticino.

▪ 2 – 9.10
▪ 6 pax
▪ Focus on Ticino: city, valley and 

mountains
▪ Active outdoor, nature photographers
▪ NG associated photographer as guide
▪ Content used in SoMe on spot, after 

return and also during different events 
after return

▪ Sponsored posts after return
▪ Reach: 1’770’000
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KMM: Mini-international trip - RhB world record.

▪ 23 – 29.09
▪ Swiss, RhB Record 
▪ Journalist from onet.pl, one of the 

biggest horizontal portals
▪ SoMe activities by participant in his

own SoMe and by onet.pl
▪ Article after return with views: 111’170
▪ SoMe reach: 170’000 



Campaigning & Activ.: Advertorial in Polityka.

• Focus on Pilatus 
• 2 pages advertorial in the weekly 

magazine Polityka
• 21.09. issue
• Content published also online on 

polityka.pl with 34’000 UU
• Circulation: 130’000, 470’000 

readers
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Campaigning & Activ.: Article in Kingrunner ULTRA.

• Magazine for runners – ULTRA
• Bimonthly, edition Sept/Oct
• Focus on event „Crossing Switzerland” 

and Via Alpina
• 8 page advertorial written from a 

participant´s perspective – one of the 
editors took part and finished the race! 

• Followed by podcast promoting the 
issue, 3’200 listeners

• 8’000 copies, 23’000 readers
• Online activities in SoMe, reach: 

154’000
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Campaigning & Activ.: GToS display campaign.

▪ One month digital campaign
▪ 28.08 – 30.09
▪ Focus on GToS
▪ Mailing recipients: 5’251’124, 

clicks: 5’076
▪ Display creations, reach media
▪ Our e-guide Grand Tour and our

GToS application promoted
▪ Reach: 3’200’000
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Campaigning & Activ.: Branding with wyborcza.pl.

▪ 17.–18.09
▪ Branding weekend on 

wyborcza.pl
▪ Focus on autumn season in 

Switzerland
▪ Link to our autumn MyS landing 

page
▪ Reach: 1’850’000, 5’200 clicks
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Campaigning & Activ.: Online with wyborcza.pl.

• Content created during visit in 
Central Switzerland in September
• 2 videos published on wyborcza.pl
• Views: 329’000 and 388’000
• Picture gallery with 27 shots and 

short comments on the photos
• Podcast, 8:10, 10’000 listeners
• Editorial texts reach: 38’389 UU
• https://wyborcza.pl/10,82983,28982708,lekcja-jodlowania-z-
widokiem-na-jezioro-czterech-kantonow-co.html

• https://wyborcza.pl/10,82983,29015617,fondue-szkockie-
krowy-i-noc-za-kratkami-subiektywny-przewodnik.html
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https://wyborcza.pl/10,82983,28982708,lekcja-jodlowania-z-widokiem-na-jezioro-czterech-kantonow-co.html
https://wyborcza.pl/10,82983,28982708,lekcja-jodlowania-z-widokiem-na-jezioro-czterech-kantonow-co.html
https://wyborcza.pl/10,82983,29015617,fondue-szkockie-krowy-i-noc-za-kratkami-subiektywny-przewodnik.html
https://wyborcza.pl/10,82983,29015617,fondue-szkockie-krowy-i-noc-za-kratkami-subiektywny-przewodnik.html


Campaigning & Activ.: Activities promoting STP.

▪ 19.09 – 30.10
▪ Autumn promotion 
▪ 4-days STP
▪ Paid posts
▪ B2C, media and trade newsletter 
▪ Organic posts on our Facebook 

fan page
▪ Info shared via closed group on 

Facebook (media & trade)
▪ Newsletter recipients: 10’200
▪ Reach: 527’000
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Campaigning & Activ.: ST calendar.

• Our ST wall calendar
• Autumn colours of Switzerland
• Pictures of PL photographers visiting 

Switzerland in autumn time
• 1’500 copies
• Distributed among partners, 

individuals, KAM, KMM, embassy 
• Promoted by photographers as a 

prize for their Instagram followers, 
reach: 320’000



Campaigning & Activ.: SoMe activities on ST Facebook.

▪ Paid autumn posts
▪ ST fan page with over 16’000 

followers
▪ Autumn topics, video, train 

topics, pictures
▪ Reach: 650’000
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Campaigning & Activ.: SoMe activities for partners (I).

▪ Paid campaign for partners
▪ Two months 
▪ Pilatus, RhB content promoted
▪ Hiking, train rides
▪ Impressions almost 1’200’000
▪ Posts promoted on our ST 

Facebook fan page
▪ Different autumn topics, video, 

GTToS
▪ Avg. monthly reach per post: 

234’000
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Campaigning & Activ.: SoMe activities for partners (II).



Campaigning & Activ.: Zermatt week on ST fan page.

▪ One week on our ST main page 
moderated by photographer 
Patryk, content gathered while 
visiting Zermatt in the past

▪ Posts with focus on destination 
activities including winter skiing

▪ Pictures mainly by Patryk 
▪ Presence at his SoMe, reach: 

32’000
▪ Total organic reach over 89’000
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Campaigning & Activ.: Newsletter activities for partners.
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▪ Topics delivered by partners 
and inspired by our market 
partners: Pilatus, RHB, 
Zermatt, Schilthorn
▪ Autumn 2022
▪ Links to partner website or 

MyS
▪ NL recipients: 9’750 
▪ Open rate: around 12%



KAM: Middle European Workshop in Switzerland.

• 28.09 – 2.10
• 23 KAM from Poland
• Participants from Czech Republic
• Hosted by Schilthorn Cableways, 

our market partner
• 1 day networking with Swiss 

partners
• Post Convention Tours 
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Our winter campaign.



KMM: Media meeting - winter.

▪ 9.11
▪ Warsaw
▪ 23 participants
▪ Winter presentation 
▪ TOs present, discussion on Swiss 

offers and trends
▪ Partners´ news – Davos Klosters, 

Zermatt, Schilthorn, Pilatus
▪ Winter videos, #inlovewithSwitzerland
▪ Fondue served – Swiss winter mood



KMM: Influencer trip with Wild Holidays.

▪ 14.-17.12
▪ Destination Davos Klosters
▪ 7 influencers with different backgrounds, 

also family focus
▪ In cooperation with VöLKL skies
▪ Focus on skiing and winter vibe
▪ Each participants with 2 posts and stories 

everyday, via Instagram and TikTok
▪ Posts reach: 570’000
▪ Average comments: 45 
▪ Dedicated commercial supporting offers 

of Wild Holidays (TO)



Campaigning & Activ.: ST online winter campaign.

▪ Digital campaign, mobile and 
desktop creations
▪ Native campaign, display creations
▪ Focus on ski & snb
▪ Two months activities
▪ Mailing recipients: 3’200’000, 

clicks: 3’088
▪ ST winter video integrated
▪ Online reach: 7’920’000



Campaigning & Activ.: Campaign with SnowTrex.

• Monthly campaign with portal 
selling winter offers
• SoMe activities (Instagram, 

TikTok, LinkedIn, Facebook)
• Newsletter recipients: 3’038, 

open rate: 14%
• Online branding, reach: 145’000
• Online article reach: 40’000 UU
• SoMe and display reach: 720’000



Campaigning & Activ.: Branding on wyborcza.pl.

▪ Branding weekend
▪ 18.–19.11
▪ Display creations – winter 

inspiration: ski & snb, winter 
activities
▪ Link to MyS winter page  
▪ Reach: 1’430’000
▪ Clicks: 2’519



Campaigning & Activ.: ST fence exhibition.

• Winter activities in Switzerland 
• Exhibition on the fence of the 

Embassy
• 17 panels presenting skiing, sledging, 

touring, Swiss traditions
• One panel with a map and skiing 

destinations in Switzerland
• QR codes leading to our MyS/winter
• December reach in busy before Xmas 

time around 200’000 



Campaigning & Activ.: Swiss day in SIX.

• Special lunch organized to celebrate 5 
years of Swiss company SIX on PL market

• 140 participants
• Lunch - typical Swiss raclette 
• Presence of Swiss Ambassador in Poland, 

speech about Swiss food
• ST materials: wall calendars, maps, 

movies from Switzerland on the screen 
• Info about event on SIX LinkedIn profile



Campaigning & Activ.: winter campaign with eSky.pl (I).

▪ First wave of online activities with 
eSky.pl, campaign for 3 months
▪ Online portal offering flights, 

accommodation, also to Switzerland
▪ SoMe: Instagram and Facebook, 

posts and stories
▪ Web/app push, banners 
▪ Final results at the end of the 

campaign



Campaigning & Activ.: winter campaign with eSky.pl (II).

• eSky.pl, travel platform
• December
• Communication channels: 

Facebook, Instagram of eSky and 
bloggers @mamasaidbecool
• Focus on panoramic rides by GEX 

and visit in Zermatt
• Reach 105’000
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Campaigning & Activ.: SoMe activities on ST FB.

▪ Paid campaign on ST fan page
▪ Focus on winter topics: winter 

activities, destinations, Snow 
Application
▪ Link to MyS/winter
▪ Winter mood film: 23’000 views
▪ November and December post 

reach: 750’000



Campaigning & Activ.: SoMe activities for partners (I).

▪ Paid campaign for partners
▪ Schilthorn, Zermatt, Pilatus –

market partners, skiing 
attractions, continuation of 
November activities, topic Xmas 
market, skiing attractions, movie

▪ November, December reach: 
2’820’000

▪ Engagement: 45’200



Campaigning & Activ.: SoMe activities for partners (II).

▪ Organic posts, winter content
▪ Schilthorn, Zermatt and RhB as 

winter destinations
▪ Facebook stories 
▪ Link to our page MyS
▪ Avg. monthly organic reach: 

55’000
▪ Posts on ST private FB group 

(dedicated to media and trade)
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Campaigning & Activ.: Newsletter activities for partners.

▪ Content delivered by partners
▪ November and December
▪ Links to partner websites or 

dedicated MyS page
▪ Newsletter recipients B2C: 

9’820, avg. open rate: 11,5%
▪ B2B and KMM newsletters: 

1’120, avg. open rate: 21 %



KAM: Training for agents by SnowTrex.

• Co-operation with SnowTrex
• November
• Gdansk, Wroclaw 
• 3 trainings for agents of 2 platforms 

wakacje.pl and travelplanet.pl selling 
skiing offers
• 2 webinars online 
• Presentation about Switzerland and 

dedicated offers
• 370 participants (in person and 

online)



KAM: Webinar for agents by Nekera.

• In co-operation with Nekera, one of the 
leading TOs in Poland

• 2.12
• Online webinar for agents selling skiing 

offers for winter 22/23
• Presentation about winter in 

Switzerland and dedicated offers
• Swiss partners included: Davos 

Klosters, Zermatt, Schilthorn
• 180 participants, webinar recorded and 

shared in NL after the live meeting 



KAM: Business plans with TO’s.

• Winter activities promo by Allegra, 
Snow Show, Hey Holiday, Nekera, 
Taksidi, Wild Holidays

• Online activities promoting Swiss 
winter offers for season 22/23

• SEM, Social Media
• Newsletters, B2C and agents
• Promotion of winter season lasting 

until April 2023
• Reach so far: 2’400’000, final results 

at the end of the season
• Overnights planned: 25’000   



Figures.
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▪ Media trips: 33
▪ media participants – 96
▪ trade participants – 38
▪ Top coverage contacts: 107’063’996
▪ Top marketing contacts: 133’394’764
▪ FB followers: 16’762
▪ Average monthly visits to MojaSzwajcaria.pl: 23’000
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Some figures for January - December 2022. 
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Some ON figures for July – November 2022 (I). 



Some ON figures for July – November 2022 (II).



Some ON figures for January – November 2022. 



Some of our plans.
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▪ STMS in Zermatt, 6 pax
▪ Winter media trips (Interlaken & Jungfrau, Saas Fee, Engelberg, Lucerne, 12 pax)
▪ Media meetings, 16.2 and 15.3
▪ Workshops: Warsaw on 15.3, Cracow on 16.3
▪ NGTraveler: special edition 100% Swisstainable, April
▪ ST map, topic: Swisstainable, April
▪ Special with Newsweek, Travelling, April 
▪ GToS digital campaign, May
▪ GTToS activities with National Geographic, June
▪ Influencer projects, May-June
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Some of our plans for the first half of 2023. 
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ST WAW team says 



Merci.




