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Our summer campaign.

4



Promotion: advertorial in magazine Na szczycie.

▪ Monthly outdoor magazine
▪ Hiking, biking, nature focus
▪ July issue
▪ 2 page advertorial with focus on 

100% women project
▪ Women’s offers and trip ideas
▪ ST summer map insert
▪ 7’000 copies (readers around 

30’000)
▪ Info in SoMe, ST video used
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Promotion: advertorial in magazine Runners. 

▪ Bimonthly outdoor magazine with 
focus on running
▪ Sept – Oct issue
▪ 2 page advertorial with focus on 

active lifestyle, outdoor
▪ ST summer map insert
▪ 22’000 copies, readers 90’000
▪ Supported by SoMe activites
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Promotion: monothematic magazine SZOSA.

▪ Bimonthly magazine with focus on 
biking 
▪ Swiss edition
▪ 8’000 copies (readers around 

24’000)
▪ Distribution in kiosks, bike shops, 

during events
▪ Online activities (website and social 

media channels), reach 210’000
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Promotion: advertorial in Wysokie Obcasy Extra. 

▪ Monthly women’s magazine
▪ 2 pages advertorial 
▪ Focus – Swisstainable and 100% 

women offers
▪ Readers average 474’000
▪ 105’000 copies
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Promotion: advertorial in NG Traveler (I). 

▪ Monthly travel magazine
▪ 4 pages advertorial 
▪ August edition
▪ Focus – Grand Tour of 

Switzerland, promotion of our 
eGuide included, 42’000 copies

▪ Readers average 350’000
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Promotion: Filip in Switzerland.

▪ Filip Chajzer - TV presenter and media 
personality

▪ Almost 1’000’000 FB fans and 
1’000’000 IG fans, mainly women

▪ Very active community, huge 
engagement and sharing of his content

▪ Outdoor and GToS activities in 
Switzerland for 6 days

▪ 6 posts agreed to in the contract 
resulted in 13 posts on the spot

▪ From 7-19 k likes, over 270 k views
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Promotion: Green Festival in Olsztyn.

▪ 3 day music festival organised in 
August
▪ Well known artists from Poland 
▪ Additional zones for partners
▪ Switzerland Tourism and 

Swisstainable approach - panel 
discussion during festival, also 
available online
▪ ST video on the festival online 

page
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Promotion: Embassy fence & exhibition.

▪ Special art exhibition in front of the 
Swiss Embassy in Warsaw
▪ ST materials distributed among 

participants of the grand opening, 
140 guests
▪ 6 posters on the fence – AMOS 

with link to art installation 
▪ 3 months starting from September
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eMarketing: podcasts by National Geographic. 
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▪ Topics: Sustainable transport, biking, 
▪ Special appearance of Michel from RhB
▪ Discussion about RhB, attractions, 

Swisstainable travel, trains, mountains
▪ Podcast promoted online and via Social 

Media 
▪ Part of #Swisstainable campaign
▪ Each podcast and videochat over 30’000 

UU
▪ Instastories over 5’500 UU



eMarketing: online with NG Traveler. 

▪ Articles and picture galleries 
with ST branding about 
different destinations in 
Switzerland 
▪ Published in September, 

online on main page
▪ Promoting article in Facebook 

and Instagram posts and 
stories on the ng.pl pages
▪ Reach in SoMe about 100’000
▪ Page views: 10’843
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eMarketing: our eGuide GToS promoted by
wyborcza.pl
▪ Promotion of our eGuide GToS
▪ Online edition to be downloaded
▪ Display, banners
▪ Link to download
▪ Two months campaign
▪ Reach: 195’000
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eMarketing: cities on wyborcza.pl.

▪ Special sections on Swiss cities 
in local editions of wyborcza.pl
(September) 
▪ Link to the LX connections from 

Gdansk, Wroclaw, Krakow and 
Warsaw
▪ One article for each city: 

Lucerne, Basel, Geneva, Zurich, 
Lugano, Lausanne
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eMarketing: special service with gazeta.pl.
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▪ One month with Switzerland
▪ Swisstainable, cuisine, romantic 

hotels, RhB
▪ Partner of the weekend 
▪ Special Swiss section 
▪ Results of one weekend: 113’237 

users, 146’269 views and 4:40 
time spent 



eMarketing: branding weekend on wyborcza.pl.

▪ Summer in Switzerland, outdoor 
and Grand Tour of Switzerland
▪ Branding weekend from Friday

to Sunday
▪ I need... outdoor activities, 

perfect road experience. I need 
Switzerland
▪ Link to summer landing page 
▪ Ads viewed above 2 mln times 

each weekend
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eMarketing: branding day on wyborcza.pl.

▪ Swisstainable
▪ #swisstainable, I need green, eco. I 

need Switzerland
▪ Link to summer Swisstainable

landing page
▪ Ad views about 3 mln with CTR 

around 0.70 %
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eMarketing: social media campaign for RhB.

▪ RhB – Express Bernina in 
Autumn
▪ Videos from Bernina route –

by RhB and by NG 
photographer 
▪ Video impressions 264’000
▪ Posts impressions 455’000
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KMM: GToS by blogger Blabliblu.pl. 

▪ Polish blogger living in 
Switzerland 
▪ Visit in Ticino, Wallis, Vaud
▪ Posts in SoMe (FB)
▪ Sponsored posts from the trip
▪ Articles on the blog Blabliblu.pl
▪ Promotion of our eGuide GToS
▪ Reach: 180’000
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KMM: GToS by bloggers Roadtripbus.pl. 

▪ 2 pax on Grand Tour of Switzerland
▪ Campaign promoting route and our eGuide

GToS
▪ Trip by VW bus
▪ Overnight on Pilatus, cooking video with 

views from Pilatus (200’000 views)
▪ Regular posts on spot published on 

Facebook and Instagram Instastories / 
Facebook stories

▪ YT movie after return, post from Pilatus 
(2’000 readers)

▪ eGuide promoted in own SoMe, posts avg. 
reach 120’000
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KMM: GTToS by bloggers WedrowneMotyle.pl. 

▪ 2 pax on Grand Train Tour of Switzerland
▪ Campaign promoting route and our 

eGuide GToS
▪ Regular posts on spot published on 

Facebook and Instagram; posts reach
around 350’000

▪ Instastories / Facebook stories – reach
over 1’500’000

▪ Movies after return – published on YT
▪ eGuide promoted on own SoMe channels
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KMM: city bloggers trip – Couple Away.

▪ Travelling couple visiting Swiss cities
▪ Zug, St. Gallen, Zurich 
▪ Tips and highlights, food, museums, 

attractions
▪ Mountain day trips, visit at Säntis
▪ SWISS and Swiss Travel Pass
▪ Activities in SoMe (Instagram, 

Facebook)
▪ Blog post „Boutique hotels in 

Switzerland” and post about Säntis
▪ Video on YT: 14’000 views
▪ Reach: 690’000
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KMM: city bloggers trip – 101 countries before 50. 

▪ Travelling couple visiting Swiss 
cities

▪ Schaffhausen, Lugano, Lucerne
▪ Tips and highlights, food, 

museums, attractions
▪ Mountain day trips, hiking and 

outdoor tips
▪ SWISS and Swiss Travel Pass
▪ Activities in SoMe (Instagram, 

Facebook) and blog post about 
Lugano

▪ SoMe reach: 470’000 
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KMM: city blogger trip – wposzukiwaniu.pl. 

▪ Blogger that focuses on life balance, sustainable 
travel, slow travel

▪ City attractions, hotel, food, art, free time tips for Bern, 
Montreux, Basel

▪ SWISS and Swiss Travel Pass used
▪ Facebook and Instagram posts
▪ Instastories saved for future activities
▪ Strories reach 238’500, 200 stories published
▪ Facebook reach 191’616 
▪ Blog post – discover cities by train  
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KMM: city blogger trip – Berni in Switzerland. 

▪ Blogger living in Switzerland 
▪ Visits to Basel, Thun, Lucerne
▪ City attractions, hotel, food, art, free 

time tips
▪ Facebook and Instagram posts
▪ Instastories saved for future 

activities
▪ Impressions of the posts around 

150’000 
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KMM: city bloggers trip – Gdzie bądź. 

▪ Travelling couple visiting Swiss 
cities

▪ Montreux, Geneva, Zurich
▪ Tips and highlights, food, 

museums, attractions
▪ SWISS and Swiss Travel Pass
▪ Activities in SoMe (Instagram, 

Facebook)
▪ Video on YT
▪ Reach 145’800
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KMM: city bloggers trip – Mamasaidbecool. 

▪ Bloggers trip to Swiss cities
▪ Posts from Ticino on the blog 
▪ Facebook and Instagram posts
▪ Stories from spot 
▪ eBook cities promoted on Instagram 

and Facebook
▪ Reach 430’000 
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KMM: 100% women on Breithorn with 
kobieta_gorom. 
▪ Mini international trip
▪ 100% women peak challenge
▪ Women influencer from Poland

– kobieta_gorom (Woman for 
the mountain)

▪ Article in magazine Góry, 
online activities performed

▪ Insta live after return 
▪ Posts in SoMe – Instagram and 

Facebook  
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KMM: travel and cooking bloggers in Switzerland. 

▪ MadameEdith & friends
▪ 5 bloggers – 100% women’s trip 
▪ Experience of Swiss trains, boats, 

cable cars, cuisine
▪ Lucerne/Pilatus, 

Interlaken/Schilthorn, Golden Pass, 
Montreux/Lavaux, Lausanne

▪ Mountain day trips, panoramic 
rides

▪ SoMe activities, Instagram, 
Facebook

▪ Reach around 600’000 impressions

31



KMM: trail running trip in Switzerland. 

▪ 20-24 Sept.
▪ 6 photographers/runners/influencers
▪ Experience of Via Alpina from 

Engelberg to Mürren and Griesalp
▪ Partner: Eurotrek
▪ SoMe activities, IG, FB
▪ 2 articles in specialised magazines
▪ Reach on spot via Instastories and 

posts around 250’000 impressions
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KAM: business plan with Nekera. 

▪ Activities promoting Swiss offers
▪ June – November
▪ Facebook posts, 
▪ Landing page dedicated to 

Switzerland
▪ Window flyer
▪ Exclusive newsletters
▪ Webinar and banners
▪ Activities reach: 4’400’000
▪ ON almost 7’000 
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KAM: business plan with Interhome. 

▪ Special contest of Interhome on the 
radio, 1’300 participants

▪ Newsletter B2C, 14’000 
▪ Partner news – 1’800 partners
▪ Bloggers trip – one week in St. Moritz
▪ Articles online in cooperation with 

portals focused on summer
inspirations

▪ 181% plus in overnights
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KAM: blogger trip with Interhome. 

▪ Topic: family blog focused on travel, 
Italy lovers

▪ Italian traces in Graubünden
▪ One week in an Interhome appartment
▪ Bernina Express, Glacier Express ride
▪ Visit in Bernina Museum
▪ Blog posts with lots of pictures from the 

trip
▪ Posts organic reach over 25’000 each, 

many comments avg. 45

35



KAM: business plan with Fun Club (I). 

▪ Movies presented on YT channels, 
promoted via Facebook

▪ Google ads
▪ Promo meetings with agents
▪ Facebook activities – sponsored posts
▪ Activities reach: 9’200’000
▪ Video views: 140’000
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KAM: business plan with Fun Club (II). 

37



Our autumn campaign.
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KMM: article in magazine ULTRA.

▪ Bimonthly magazine for outdoor 
lovers: runners
▪ Advertorial: running on via Alpina
▪ 7’000 copies
▪ Insert of our outdoor ST brochure
▪ Online post promoting article and 

running in Switzerland with over 
10’000 reach 
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KMM: articles in National Geographic Traveler.

▪ 3 articles 
▪ Focus on cities and mountain 

day trips
▪ Content from market partners
▪ 42’000 copies
▪ Readers: 375’000
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Promotion: winners’ trip – GTToS (I).

▪ In cooperation with daily Gazeta 
Wyborcza
▪ 7 pax (winners of our competition in

the spring, journalist & video team)
▪ 5 days in Switzerland by GTToS
▪ SoMe activities on spot (FB, 

Instagram) by participants and by 
wyborcza.pl
▪ Articles and video after return
▪ Contest promotion 4’500’000
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Promotion: winners’ trip – GTToS (II).
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Promotion: advertorial in NG Traveler. 
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eMarketing: online with NG Traveler (I). 

▪ Article and picture gallery with ST 
branding
▪ Posts promoting article on NGT 

Facebook and Instagram fanpage
▪ Reach 63’000
▪ Video chat about biking in 

Switzerland, Swisstainable topic
▪ 36’558 UU
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eMarketing: online with NG Traveler (II). 

▪ IG NatGeo.pl was “taken over” 
by Swiss nature presented by 
photo influencers
▪ 6 posts dedicated to Switzerland
▪ Pictures used were made in 

Switzerland during various trips
▪ Posts´ reach: 57’000 total
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eMarketing: SoMe activities by photo influencers. 

▪ Instagram and Facebook 
sponsored and organic posts 
by 6 photographers
▪ Views from Aletsch, 

Engelberg, Alpstein
▪ Promotional activities after trip 

in October
▪ Swiss autumn topic
▪ Reach in November around 

950’000 
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eMarketing: online with onet.pl. 

▪ Ebook citites promoted by 
onet.pl, popular online portal
▪ Multiscreen on desktop and 

mobile
▪ Target: people interested in 

travel
▪ Reach: 5’001’808, 25'619 clicks
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eMarketing: ebook Cities with wyborcza.pl.

▪ Promotion by Gazeta Wyborcza
mainly online on wyborcza.pl
▪ Our ebook Cities to download
▪ Dedicated QR code used
▪ Banners and desktop creations 

on 32 local versions 
▪ Reach: 2’008’000
▪ Campaign native ads with 

760’000 views
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KMM: photographers and Swiss autumn trip. 

▪ Alpstein and Engelberg
▪ 6 photographers/influencers
▪ Autumn colours of 

Switzerland
▪ Active in SoMe: Instagram, 

Facebook, Tik Tok
▪ Instastories, Facebookstories
▪ Posts during the trip with 

over 600’000 reach total
▪ Paid posts and blog post 

after return
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KMM: outdoor paradise - blogger trip. 

▪ Travel and fitness blogger
▪ Individual trip to Switzerland
▪ Swiss autumn attractions and 

customs
▪ Schilthorn, Mürren visit
▪ Mountain day trips, panoramic rides
▪ SoMe activities, Instagram, 

Facebook posts and stories
▪ Blog post published after return
▪ Reach over 1’100’000 
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KAM: Switzerland Travel Mart in Interlaken. 

▪ Live! Meeting with Swiss 
partners

▪ 19 participants from Poland 
▪ Great exchange between 

TO’s and destinations
▪ SWISS and Swiss Travel 

Pass 
▪ Info about the meeting in 

our dedicated group on 
Facebook
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Promotion: advertorial in magazine NGT.

▪ Monthly National Geographic 
Traveler
▪ November edition
▪ Article with focus on 

Swisstainable, gallery of photos 
from Switzerland
▪ 42’000 copies
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Promotion: advertorial in magazine Góry.

▪ Bimonthly magazine
▪ Mountains = Góry
▪ November edition
▪ Article with focus on 100% women
▪ Breithorn trip in August
▪ Article supported via magazine’s 

SoMe
▪ 8’000 copies
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Our winter campaign.



Promotion: ST calendar.

▪ Our ST wall calendar 
▪ Swisstainable on the cover
▪ Different Swiss regions and activities
▪ 2’000 copies
▪ Distribution among TO’s, media, 

events, Embassy, individual Swiss 
fans etc.
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Promotion: SHOM bazaar in Warsaw.

▪ Charity bazaar at Warsaw National 
Stadium with the participation of the 
Swiss Embassy
▪ November 28th

▪ Stand decorated with Switzerland 
Tourism accents, Swiss dog, 
brochures and roll ups
▪ Around 5’000 participants
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Promotion: Swiss photos exhibition.

▪ Exhibition organised in Strzyżów, 
southern Poland, by one of our 
influencers, a nature photographer
▪ Autumn colours of Switzerland
▪ Opening on November 16th with 

150 guests and ST brochures, ST 
stand 
▪ Until February 2022
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eMarketing: Roger Federer campaign. 

▪ Part of the central campaign
▪ November and December
▪ SoMe (FB & IG) and YouTube 

campaign
▪ Video with Robert DeNiro
▪ Winter edition with PL subtitles
▪ I need Switzerland 
▪ Impressions: 3‘037‘284 
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eMarketing: display campaign InS. 

▪ Online activities 
▪ Display, video: push ad, 

commercial break, rich media, 
SEM
▪ Keywords targeting
▪ November until middle of 

December
▪ Planned reach: 28’000 clicks, 

2’500’000 views
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eMarketing: display campaign I need Switzerland.

▪ Cookieless formats used to 
promote winter activities
▪ INImage full picture, video
▪ Weather targeting
▪ October & November
▪ Targeting: snow sport 

enthusiasts, active
▪ Over 4’000’000 views
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eMarketing: campaign with eSky.pl.

▪ Online activities in SoMe
from spot – two influencers in 
Saas Fee and Mürren
▪ Dedicated display promoting 

flights to Switzerland 
(Zurich/Geneva)
▪ Hotel promotion in Swiss 

winter destinations
▪ 7 days skiing, reach 230’000
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eMarketing: article on gazeta.pl. 

▪ Article about winter topics
▪ Display promoting article
▪ Infographic about 

Switzerland 
▪ Part of winter campaign 

2021/22
▪ Reach of display promoting 

article 1’300’000, 17’000 UU
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eMarketing: social media activities for partners.

▪ Sponsored content of partners
▪ Zermatt, Schilthorn and RhB 

content
▪ Video from destinations
▪ Reach 750’000

63



eMarketing: SoMe activities by ST. 

▪ SoMe posts
▪ Focus winter content, 

skiing
▪ Snow report, entry 

restrictions
▪ Reach: around 400’000

64



KMM: Xmas markets by influencer Kamila.

▪ 1 pax in Zurich 
▪ Visiting Basel, Lucerne and 

Top of Europe
▪ First week of December
▪ Xmas markets and first 

snow in Switzerland
▪ Instagram activities, spots 

and Instastories
▪ SWISS and STS included
▪ #IneedSwitzerland
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KMM: winter skiing influencers trip for eSky.pl.

▪ 2 pax in Saas Fee and Mürren
▪ Part of campaign with booking 

platform esky.pl
▪ Focus: skiing, content for SoMe
▪ Own activities on spot by 

participants
▪ SWISS and STS included
▪ #IneedSwitzerland
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KMM: media dedicated newsletter. 

▪ Winter news from Switzerland
▪ Winter events 
▪ Over 300 NL recipients
▪ Our recorded winter media meeting 

shared
▪ New entry rules to Switzerland
▪ Our winter movie with Roger Federer

67



KMM: media meeting, winter. 

▪ November 30th
▪ 21 pax
▪ Raclette lunch combined with 

winter presentation
▪ Winter news, current situation, 

partner slides (Schilthorn, Zermatt, 
RhB)

▪ Appearance of SWISS 
representative

▪ ST promo materials
▪ Presentation was shown live and 

recorded via Teams
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KAM: winter webinar online. 

▪ Presentation of Swiss winter
▪ November 25th

▪ Over 30 tour operators
▪ Zermatt, Schilthorn and RhB news 

presented live by partners
▪ News, events, current situation, Roger 

Federer & winter recommendations
▪ Webinar was recorded, present in ST 

trade corner 
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KAM: webinar with Nekera. 

▪ Presentation of winter offers in 
Switzerland during online webinar 

▪ Sept. 30th

▪ Over 120 agents
▪ Wallis, Bernese Oberland and 

Graubünden
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KAM: TOs dedicated newsletter. 

▪ Winter news from Switzerland
▪ Winter events 
▪ Over 700 NL recipients
▪ Our recorded winter webinar 

shared
▪ New entry rules to Switzerland
▪ Open rate 9,1%
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KAM: business plan with Allegra. 

▪ Activities promoting winter offer in 
Switzerland

▪ Sponsored Facebook posts
▪ Google Ads promoting skiing in 

Switzerland
▪ 1’100’000 views, 20’772 clicks
▪ Google Ads over 2’000’000
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KAM: business plan with Taksidi. 

▪ Dedicated blog series skiing in 
Switzerland

▪ Landing pages dedicated to 
destinations

▪ Posts about Swiss resorts
▪ Facebook and Instagram: Swiss Alps

Safe and Fun 
▪ Reach over 500’000
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KAM: business plan with Snow Show. 

▪ Adwords and display campaign
▪ Fan page advertisement
▪ Fan page post 
▪ Newsletter campaign
▪ SEO
▪ Total contacts 430’000
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KAM: business plan with Wild Holidays. 

▪ Google Ads 1’250’000 views
▪ YT movies 91’109 views
▪ Facebok campaing with 246’500 

views
▪ Overnights 280
▪ Part of campaign with final trip in 

March
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Figures.
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▪ Average monthly visits to MySwitzerland.com: around 25’000
▪ Media trips: 20; media representatives: 53; trade representatives: 20
▪ Top coverage contacts: 96’153’868
▪ Top marketing contacts: 106’304’616
▪ FB followers: 15’822

77

Some figures for 2021. 
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Some figures for Jan-Nov 2021. 



Some of our plans.
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▪ PL-CZ influencer project with Interhome, January
▪ Special with Newsweek, January
▪ Acitivities with gazeta.pl, onet.pl, newsweek.pl
▪ Kamila&friends, Swiss winter, January
▪ Influencer project with TO & Davos Klosters, February
▪ Swiss winter by Filip Chajzer, media influencer and journalist
▪ Non skiing media trip, March
▪ Fam trip to Davos Klosters, March
▪ Swisstainable map, April
▪ Media meeting, April
▪ Sales calles for partners, April
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Some of our plans 2022 (I). 
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Thank you.




