


July – December, 2020.
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Agenda.
1. Our summer campaign.
2. Recovery program with eSky.pl.
3. Our autumn campaign.
4. Recovery program with Travelplanet.pl.
5. Our winter campaign.
6. Figures.
7. Some of our plans for the 1st half of the year 2021.
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Our summer campaign.
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Promotion: advertorial in magazine Na szczycie.

§ Monthly magazine 
§ July edition 
§ Focus – outdoor activities
§ Two page advertorial with ST summer 

map glued onto the page
§ Special post in SoMe promoting insert
§ Post with link to MyS.pl promoting 

outdoor activities in Switzerland
§ Circulation: 7’000 copies
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Promotion: advertorial in magazine Caravaning.

§ 4 page advertorial 
§ Magazine for camping and caravaning

lovers
§ 7’000 copies
§ Insert of our outdoor map
§ 3 posts promoting map on FB & Insta
§ Paid promotion of posts
§ Article in NL 
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Promotion: advertorial in magazine Bike Board.

§ Two page advertorial
§ Magazine for bikers
§ Focus: outdoor activities in 

Switzerland including biking
§ 25’000 copies
§ Insert of our summer outdoor 

map
§ FB posts about Switzerland and 

our map in the magazine
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Promotion: advertorial in Co jest grane.

§ Weekly supplement of the daily 
Gazeta Wyborcza

§ 10th July edition
§ 2 page advertorial
§ Focus on alpine village Susch and its 

museum
§ Slow art, slow life
§ 196’157 copies, 1’163’000 readers
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Promotion: advertorial in NG Traveler - July.

§ 2 page advertorial
§ Monthly magazine for active 

travellers 
§ July edition 
§ Focus on Pilatus and its 

attractions, news, interesting 
facts, highlights

§ 29’000 copies 
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eMarketing: summer campaign with 
Wyborcza.pl.
§ #IneedSwitzerland
§ Special online section
§ Articles, inspiration, ideas
§ Supported by inhouse promotion in 

SoMe, display
§ Radio spots promoting the section

and the contest – emitted 33 times in 
3 different radio stations

§ Reach of 970’000 
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eMarketing: online weekend with Gazeta.pl.
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§ Article on gazeta.pl, weekend edition
§ 3-5 July 
§ Focus on trains and panoramic rides
§ Special offer by RhB
§ Views: 160’323; 124’327 UU
§ Average time spent on article 2:22 
§ Article promoted by display 

campaign
§ Weekend partnership with ST logo



Promotion: project with Gazeta Wyborcza.
§ Group trip to Switzerland – winners of a train 

contest organised by Gazeta Wyborcza
§ 5 days in Switzerland with focus on trains (RhB) 
§ Graubuenden (Susch, Scuol)
§ 7 pax (winners and partners team –

photo&video, SoMe, journalist)
§ Movie after return promoted by GW and ST 

WAW
§ Activities in SoMe of GW and participants –

Instastories, FB stories, Insta and FB 
§ Statistics: 6’971’329 
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KMM: Sunsetboys trip.

§ Week long trip to Switzerland by car
§ 4 pax: blogger, photographer, 

musician, camera man
§ Focus on hiking with sunsets and 

sunrises 
§ Visits to Graubünden, Ticino, 

Bernese Oberland 
§ Instastories, posts in SoMe
§ Movie after return
§ Stats: 1’575’704
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KMM: trip with Roadbustrip.pl.

§ Bloggers travelling in a van
§ Focus on Grand Tour of Switzerland 
§ One week in Switzerland, 12-19 July
§ 2 pax
§ Instagram, Facebook posts and stories
§ Posts on the blog
§ Visits to Ticino, Graubünden
§ Hiking, outdoors, cuisine and Swiss 

specialties
§ Stats: 1’258’156
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KMM: influencer trip by Marcin.

§ 3 participants from different 
markets (PL, CZ, DE)

§ One week in an Interhome
apartment

§ Visiting Meiringen, Aletsch Arena, 
Schilthorn

§ SoMe activities: 7 Instagram 
posts, Instastories

§ Reach of posts around 50’000 
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KMM: blogger biking trip Znajkraj.pl.

§ Project in cooperation with 
National Geographic Traveler

§ Rhein Route from Andermatt to 
Basel

§ Facebook posts and Facebook 
stories during the ride

§ Activities on NGT and NG SoMe
§ Articles planned in NGT and on 

bikers blog
§ Reach: 505’883
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KMM: media/influencer trip by Kamila.
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§ Project with Gazeta Wyborcza –
“Institute for good living”

§ Research and individual activities
§ Instagram and Instastories from 

Lucerne and Engelberg on lifestyle 
journalist Kamila´s profile with over 
20’000 followers

§ Posts on Instagram of 
WysokieObcasy – women’s 
magazine

§ Focus: eco, sustainability



KAM: webinar with Rzeczpospolita.pl.
§ Special webinar: What do you 

know about Switzerland?
§ 1,5 hours, July 30th

§ Guests: Switzerland Tourism, a 
blogger from Switzerland 
(“Blabliblu”), TO Zero Gravity

§ FB for trade (TO, MICE, incentive, 
guides)

§ Supported by mailing
§ Banners promoting the event
§ 1,7K views of the webinar
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eMarketing: own promotion on FB.

§ Post promotion on ST FB fan page
§ Posting of movies and videos
§ #IneedSwitzerland promoted
§ Invitation to visit Switzerland
§ Reach: 423’000
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eMarketing: FB promotion for Schilthorn.

§ Paid promotion for Schilthorn
§ Input provided by partner 
§ Post with movie from partner’s region
§ ST SoMe fan page
§ Reach: 80’094, impressions 148’649 
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eMarketing: online campaign with NG Traveler.
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§ Contest with prize: trip to Switzerland
§ Dedicated website: szwajcaria-

challenge.national-geographic.pl/
§ 63 participants
§ More than 8’800 UU visited contest’s 

website with average time spent 3:37
§ SoMe (Instagram and FB) of NG, 

NGT, Elle.pl, Focus.pl

https://szwajcaria-challenge.national-geographic.pl/


Recovery program with eSky.pl.
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Recovery program with eSky.pl (I).

§ Online multiagent for tickets & 
accommodations

§ Travel guide section with articles –
impressions over 150’000 in August

§ FB posts on eSky 81’230 impressions
§ Insta posts over 55’000 impressions
§ NL, 175’755 contacts, OR 9,16%
§ Web push: 165’350
§ Banner campaign: almost 350’000 

impressions
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Recovery program with eSky.pl (II).

§ Online platform for tickets & accommodation
§ Blogger’s trip – own channels and eSky profile reposts, reach 483’836, 

179 Instastories, 2 posts, video content from drone and from train trip, 
bloggers’ photos from spot

§ Event on FB – pack your bags, we are taking you to Switzerland
§ SoMe of eSky, reach 224’200
§ eSky main page, blog, newsletter with reach 690’000, opened emails: 

20’000, clicks 2’500
§ Contest on eSky’s FB profile with 76 participants
§ Special spotify list with ”Sounds of Switzerland”
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Recovery program with eSky.pl (III).
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Recovery program with eSky.pl (IV).
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Recovery program with eSky.pl (V).

§ Online platform for tickets & accommodation
§ Articles on main page – focus also on cities with flight connections fitting the 

promotion (impressions around 200’000)
§ Subpage presenting special offers to Switzerland 
§ SoMe posts and stories (FB, Instagram), reach over 30’000
§ Web pus activities
§ Newsletter (160’000 subscribes, open rate 10.25%)
§ Banner campaign on dedicated pages with over 600’000 impressions
§ Article on portal: cheep flights followed by SoMe presence
§ In October 135 tickets were sold
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Recovery program with eSky.pl (VI).
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Our autumn campaign.

M
or

te
ra

ts
ch

, R
hB

©
 

29



Promotion: exhibition at the Swiss Embassy.

§ Photo exhibition at the Embassy’s fence
§ September-November
§ Prominent location in Warsaw
§ 16 photographs of Swiss autumn taken 

by professional and amateur Polish 
photographers during their trips to CH

§ Jungfrau Region, Central Switzerland, 
Bernese Region

§ One panel with map of Switzerland and 
marks, where pictures were taken
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Promotion: photographers at the Embassy.
§ Swiss autumn by Polish 

photographers
§ 12.10 visit at the Embassy in Warsaw
§ Reception by Ambassador Jürg Burri
§ Short walk together to the exhibition 

of 16 photographs of Swiss autumn 
taken by them during their previous 
trips to Switzerland 

§ Posts in SoMe (FB, Instagram)
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Promotion: advertorial in Wysokie Obcasy Extra.

§ Monthly magazine for women
§ 7 pages advertorial, September
§ Focus on autumn, cuisine, 

traditions, tastes, specialties
§ 122’750 copies, reach 435’000
§ Partner presented in the 

advertorial: Ticino
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Promotion: project with National Geographic.

§ #SwissChallenge – group project together 
with ST Prague

§ Challenge between winners from PL an CZ
§ Visit in Davos Klosters
§ Different activities on water, in the 

mounatins (biking, hiking)
§ Posts of NGT on spot – activities in SoMe
§ Active participants – posts on FB and 

Instagram, average 3-4 posts
§ Movie after return promoted by NGT
§ Stats: 2’681’00
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Promotion: advertorial in NGT - September.

§ Advertorial in monthly travel 
magazine

§ Monthly magazine for active 
travellers NGT

§ September edition
§ 2 pages with focus on bike touring
§ Result of biking trip by blogger 

ZnajKraj along Rhein Route 
§ 29’000 copies 
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Promotion: advertorial in Wolna Sobota.

§ Weekly magazine Wolna Sobota
§ 1 page
§ 19th of September
§ 180’000 copies
§ Focus on cuisine, special Swiss 

experience by locals
§ #IneedSwitzerland
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Promotion: advertorial in Wysokie Obcasy.

§ Monthly magazine for women
§ September’s edition
§ 1 page 
§ 26th of September
§ 130’000 copies
§ Focus on Relax in Switzerland: nature, 

spa, balance
§ #IneedSwitzerland
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KMM: photo project in Graubünden (I).

§ Autumn in Switzerland 
§ 4-12 October
§ Visit in Graubünden
§ 6 photographers lead by National Geographic photographer
§ Participants active in SoMe (regular Instastories, FB stories, posts on FB 

and Instagram)
§ Partner: RhB, Eurotrek, Diavolezza, extended stay in Aletsch Arena
§ #IneedSwitzerland and colours of Swiss autumn promoted
§ Additional paid promotion of the posts in SoMe
§ Stats: 4’916’006
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KMM: photo project in Graubünden (II).
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KMM: photo project in Central Switzerland (I).

§ Autumn in Switzerland 
§ 5-9 October
§ Visits in Klewenalp and Pilatus
§ 5 photographers lead by influencer Banita Travel
§ Participants active in SoMe (regular Instastories, FB stories, posts on FB 

and Instagram)
§ Partners: Pilatus and Klewenalp
§ #IneedSwitzerland and colours of Swiss autumn promoted
§ Results by Banita Travel: Instagram reach 75’000, FB reach 52’700, 11’380 

likes, 132 Instastories with reach around 15’000
§ General stats: 741’000
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KMM: photo project in Central Switzerland (II).
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KMM: Grand Tour of Switzerland with Agora. 

§ Agora publishing house invited Audi to join the project
§ 6 pax (video, journalists, SoMe department)
§ Two cars AUDI on Grand Tour of Switzerland 
§ Several days through mountain passes and most 

beautiful spots in Switzerland 
§ Eastern Switzerland, Graubünden, Ticino, BO
§ Posts on spot, during the trip
§ Gathering material for a video to be cut after return 
§ Reach: 230’000
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KMM: influencer trip (I).

§ One week trip to Switzerland
§ Alex, owner of Travel and Keep Fit blog
§ Visit in Graubünden
§ Topics: Million Stars Hotel – night in gondola, outdoor 

activities, hiking and biking, helicopter flight, yoga
§ Celebration of blog’s birthday
§ SoMe: FB&Instagram, 8 posts each
§ Instagrams’ post reach 95’000
§ Regular Instastories, reach around 570’000
§ 6 posts on blog (pl&en), reach around 200’000 within 

one week
42



KMM: influencer trip (II).
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KAM: post convention group fam trip (I).

§ 5 days in Switzerland 
§ Possibility to work with partners on spot, using the post convention programs 

for the cancelled STMA
§ Two groups with two different programs (first and last night together)
§ 10 pax
§ Focus: Zurich, Berne, Lucerne, RhB (BEX&GEX), Schilthorn, Pilatus, Ticino
§ Possibility to visit and experience travelling in Switzerland, trip organisation with 

group and incentive purpose 
§ Participants activities on their own (companies) SoMe, reach around 70’000 
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KAM: post convention group fam trip (II).
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KAM: international MICE group fam trip.

§ 5 days in Switzerland 
§ Zurich and Lake Geneva Region 
§ Additional individual program on spot 

(Andermatt, Geneva, Zurich)
§ Two MICE representatives from 

Poland 
§ Site inspection, activities for groups 
§ Posts on own and company’s SoMe
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eMarketing: GToS, videos & advertorials.

§ Campaign with wyborcza.pl
§ Audi Polska as a partner
§ #IneedSwitzerland
§ Article about Grand Tour. How was 

the trip? Comment from spot 
§ Two videos promoted on main 

page in video section, viewed over 
490’000 times 
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eMarketing: promo of photo autumn content.

§ Special promotion of posts on 
Instagram by our 5 photographers –
participants of media trips

§ One month of extra activities after 
return 

§ Photos from Graubünden, Aletsch 
Arena & RhB adventure

§ Paid activities
§ Final results: 42 posts, reach over 

1’250’000, average likes per post: 
950

48



eMarketing: videos by influencers.
§ Project with influencers (including a 

musician and a cameraman)
§ Group named “Sunset boys” 
§ Videos from Switzerland divided into 

episodes published every week. 
§ 3 episodes published so far
§ Main channel – Instagram, also FB
§ Reach around 750’000 so far 
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eMarketing: FB activities – autumn mood.

§ Promotion of posts of autumn 
content 

§ Result of activities combined with 
travel and cuisine blogger Madame 
Edith

§ Posts with focus on various 
destinations 

§ Reach 75’200
§ Average likes: 250 
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eMarketing: campaign with wyborcza.pl.

§ Campaign with wyborcza.pl
§ #IneedSwitzerland
§ Special online section
§ Articles, inspiration, ideas for 

Switzerland – constant update
§ Articles like multimedia reports
§ Reach will follow later, after whole 

campaign is over
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eMarketing: FB promotion for partners.

§ Paid promotion for Pilatus and 
Schilthorn

§ Input provided by partner 
§ Pictures and movies
§ ST SoMe fan page
§ Reach: 87’094, impressions 153’900 

for Schilthorn
§ Reach: 94’700, impressions around 

145’000 for Pilatus 

52



eMarketing: own FB post promotion.

§ Paid promotion of best performing 
posts

§ Movies and Pictures
§ Input from HO and our own activities.
§ ST SoMe fan page
§ Reach: 158’000, impressions 246’780 
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eMarketing: our FB taken over by a blogger.

§ 10 days and 10 posts on ST WAW 
facebook page were conducted by a 
blogger, in charge of posts, comments, 
pictures, texts and links

§ Madame Edith travel, food blog
§ Focus on Autumn (colours, food, cities, 

trains and villages) 
§ A lot of positive reactions, average 180 

likes and 25 comments, 
§ Average reach of posts: around 7’000
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eMarketing: biking movie by SzymonBike.

§ Bike bloogers with focus on 
roadbikes

§ Movie after return published in his 
SoMe

§ Shared also on ST WAW page 
§ Reach over 106’000 
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Recovery program with Travelplanet.pl
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Recovery program with Travelplanet.pl (I).

§ Online travel platform, sale and promotion, B2C and B2B activities
§ Dedicated newsletter to sale agents combined with contest for agents
§ B2C newsletter, around 150’000 addresses
§ Chatbot quiz on Facebook
§ Promotion of offers to Switzerland in different sales sections
§ Swiss content in top position of recommendation section
§ Content: description of main Swiss winter destinations with tips, ski maps, 

practical info: how to travel, where to sleep etc. 
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Recovery program with Travelplanet.pl (II).
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Recovery program with Travelplanet.pl (III).

§ Dedicated newsletter to sales agents combined with contest for agents
§ Display – banner in skiing section, UU 2855
§ Chatbot – quiz about Switzerland – 10 questions in messenger
§ Article published online in cooperation with dziennikzachodni.pl
§ Reach: almost 4’000’000
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Recovery program with Travelplanet.pl (IV).
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Our winter campaign.



Promotion: winter fence exhibition.

§ Winter posters from Switzerland –
main topic – do it for the first time 

§ 15 panels from partners showing 
different winter challenges

§ Timing: December till spring
§ Info panel about winter resorts 

and locations presented 
§ Expected reach: 130’000 
§ Invitation to visit our exhibition by 

NL B2B, B2C and on FB
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Promotion: advertisement in magazine Wysokie Obcasy
Extra.

§ One page in monthly magazine 
dedicated to women

§ 17th December
§ Focus: winter activities to try for 

the first time: paragliding, ice-
skating, fat bikes, sledging

§ Circulation: 125’000 copies
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Promotion: advertorial in magazine Na Szczycie.

§ One page in monthly magazine 
dedicated to outdoor activities

§ Focus: winter activities to try for 
the first time: paragliding, ice-
skating, fat bikes, sledging

§ Some winter facts and figures
§ Switzerland Mobility and Snow 

application info
§ Clean and safe info
§ Circulation: 7’000 copies
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KMM: online meeting - winter.

§ Meeting for media 
§ 2nd December
§ 21 participants
§ Meeting was recorded
§ Presentation and recording 

shared with all our KMM contacts, 
to be seen also in our Trade 
Corner

§ News from Switzerland, partner 
slides, clean&safe label
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KMM: Xmas presents for main partners.

§ 15 Xmas packages
§ Key contact media, influencers 

and partners from 2020
§ Raclette set with raclette cheese

Xmas card
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KAM: business plan with TO Feel the Flow.

§ Feel the Flow travel agency
§ Online activities for Swiss offer 
§ Jungfrau Region & Wallis
§ Facebook posts, Instagram and 

Facebook stories
§ Mailing to customers with high 

opening rate 
§ Google paid promotion
§ Reach around 250’000  
§ Over 17’000 clicks on the posts
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KAM: business plan with TO Snow Show.

§ Snow Show – TO organising 
group trips to Switzerland 

§ FB posts with 31’405 views
§ FB stories with 5’275 views
§ NL campaign – 37’420 

recipients, OR 7,89
§ SEO activities 

68



KAM: online meeting - winter.

§ KAM winter meeting
§ 2nd December
§ 57 participants
§ Meeting was recorded
§ Presentation and recording 

shared with all our KAM contacts, 
to be seen also in our Trade 
Corner

§ News from Switzerland, partner 
slides, Clean&Safe label
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eMarketing: winter FB activities.

§ Winter in Switzerland 
§ Information regarding changes in 

travel and restrictions implemented 
§ Regular posts on our FB page 

dedicated to TO’s and KMM
§ Promoted post - skiing in 

Switzerland 
§ Post’s reach 14’570 
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eMarketing: charity bazaar on FB.
§ Pictures from Switzeland taken by Polish 

photographers that were presented on 
the fence exhibition

§ One month – December
§ Donation for auction on FB profile of 

charity bazaar – funds raised for dog 
shelter

§ 15 posters shared by ST, photographers 
etc. 

§ Very positive reactions and high interest
§ Impressions: 23’000 

71



Figures.

St
. M

or
itz

, D
or

f©

72



§ Average monthly visits to MyS.com (pl): around 21’000
§ Media trips (bloggers): 10; media/blog representatives 34
§ Media contacts: 73’489’950
§ Marketing contacts: 104’273’814
§ FB: 14’100 followers 
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Some figures for 2020. 
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Some figures for July – December 2020. 
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Some figures for December 2020. 



Some of our plans 
for the 1st half of the year 2021.
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Some of our plans.
§ WSTM with 16 participants from Poland, January 
§ Recovery program with Travelpalnet.pl and bloggers’ trip, February
§ SoMe campaign winter
§ Media meeting, raclette party, February 
§ Online meeting with KAM, March
§ Online workshop for KAM, April 
§ Outdoor map, April 
§ STM City edition, May
§ Swisstainability project with NGT
§ GToS e-book and its promotion
§ E-book with Madame Edith - cuisine, travel
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Thank you.




